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Abstract

New Zealandthe land of milk and honey, s t he O6dr eamd of many

Expectations of New Zealand were high as Pacific pedpbamt of6t he bett er
migrated family members who retold their experiences confgrtheir version of life in New
Zealand. Manyacific migrantscame with the intention of improving the lives of their families
and for themselves. Positioned within the situational context of understanding Pacific migrants
isolated from their culture, this thesis aims to understand how iblamd Pacific people
acculturate to New Zealand society as consumers. Tfdsearch question centers on
understanding howacific people living in New Zealarekperience&eonsumer acculturation.

This researchfounded on a critical ethnographic stance addsedsaditionaly
unbalanced power relations between researcher and participant and gasticgpantsare in
control of their involvement in the studyVideo diariesare usedto captureroutine, daily
experiences of Pacificonsumers Participants narrated and reflegton their lives in New
Zealand and considered how this differed from their lives inigtends. Video diaries were
conducted with nine participants from two citiss New Zealand Hamilton and Dunedin
Participantsare from; Samoa (3), Tonga (2), Fi{8) and Cook Islands (1)Eachparticipant is
tasked with recordingspects of their lives for the duration of 6 to 8 weeks, meeting regularly

with the researcher to discuss progress, change tapes, and, most importantly build a relationship.

Upon compléon of the diary fieldwork stage, the researcher and participast foea final
interview to collaborate on themes and clarify any issues outstanding.
Participantnarrativesare expressedwithin five storylines premigration expectations;
change of tB collective; becoming an individual; consumption desires; and, cultural
maintenance These storylines exploteemes surrounding the consumer acculturation process

in New Zealand. Theillustrate that the reality of life in New Zealand \ewconsideraty from

participantsdé initial expectations. Partici

independent and take on more individualistic values to fit into their new environment.

Participants attempted to maintain aspects of their culture,rintpac ul ar , t he o6¢ci

through obligation However this was not always possible.
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Consumer acculturatioappearedhroughout the everyday experiences of participants.

This included in public and private situations, in the home, work and at social occasions.
Individual adaptation of consumption values from Pacific to Western pervaded all areas of
participantlives. By looking at contemporary Pacific consumption patterns we learthére is
similarity to previous patterns of Western consumption. Consumfaemsthe desires of many
Pacific people to want more, have more, own more and epiaore traditional valuedike
community ownership and reciprocity. A process of consuaoceulturation developed from
these understandinghighlights the movement of participants as they graduatandfrom

different phases of the process, i.e., from the dream, to the reality of life in New Zealand.

Understanding individual journeys ofaéific consumers highlight the acculturation
processes that Pacific people go through to merge into New Zealand society. Through this
insight the meaning of consumption is considered amdurn how this translates to the wider
culture, both in New Zeatal and in the Pacific. Through understanding these consumption
meanings and experiences, wensiderways to alleviate negative consumer acculturative
experienceThe bigger picture brings us back to questioning the relevance and structure of a
consumer festyle. Within a New Zealand context, Pacific consumers would benefit from the
integration of their core values into their daily lives and the embracing of their value system by
wider societal structures. Seekirsplutions from collective methods would eaurage the
retention of cultural valuedJndoubtedlyt aki ng t he fAthe best from b
ultimate route to navigating life in New Zealand.
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Definitions, Key Terms and Concepts

Aiga: family (Samoan)

Alofa: love (Samoan)

Apiianga people who train to become pastors

Cuzzies colloquialterm meaning cousin, relative, friend

F a0 al aeectermonial occasion (wedding, funeral, etc) requiring the exchargy#sof
(Meleisea, 1987. xvii) or the act of helping within families and community to
overcome challenges (Wright, Ram, and Ward (200%3amoan word)

FadaSamoaerally Ain the manner of thep.Samoans:
XVi)

fakalofa lahi atuhello, greetingiuean)

Fanau: means family need reference here (A Samoan word)

Fia-palagi  wanna be white person

Frangipani Flower of the Pacific

Fuzzywuzzy. colloquial term meaning nice, special feelings towards someone/something

Half caste  a person of mixedacial parentage

Hangi earthoven MU o)r i

Kia ora: hello, greetingf U o)r i

Kia orana: hello, greeting (Cook Islands)

Lavalava is a single rectangul ar piece of fabric
Malae an open outdoor area in thentreof a village for public meetings and

entertainment
Malo e lelei hello, greeting (Tongan)
Mana power, dignity MU o)r i
MUor i tangata whenua ofdtearod peopleof the landM U o)r i
McDonalds US Multinationalrestaurant chain
KFC: Kentucky Fried Chicken Take away restaurant
Meaalofa: means gift of lovéSamoan)
Nausori : Town in Fiji on the East Coast of Viti Levu
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Ni sa Bulaz  hello, greeting (Fijian)

Overstayer immigrant who has extended the stay of thea, illegal immigrant

Pacific peoplagerm to refer to people who are from the Pacific region. Predominantly used in NZ
Pacific population isiotone homogenous ethnic group, witlore than 12 Pacific
Il sl and nations represefiecedr ma O6Raéasi Paci
|l slandersé, O6Polynesiansdé6 and o6Pacific
collectively. The collective label fails to acknowledge many differences thstt exi
between Pacific ethnic groups, and creates the assumption of one homogenous
group.(Sundborn, et al., 2006)

P Uk e h Uwhite/European peoplé U o) r i

Palagi or Papalagiiteral sky breaker. Used of Europeans, whites. ((Meleisea, p9gviji). (A
Samoarword)

Pokie machineggyaming machines

Rara Shortened name for Rarotonga

Spaghetti bolognaiséMince, Pasta sauce and spaghetti

Tala: is the currency of Samoa.

Talofa: hello, greeting (Samoan)

Tapa: is a bark cloth made in the Pacific Islands

Taro: is a tropical plant grown primarily as a vegetable food

The dole colloquial term for the New Zealand unemployment benefit

Tithing: money given to the church. Usually this is given every Sunday and has
traditionally been 1/10of the household income

Tivaevae: means to stitch or sew; a form of art. (A Cook Islands word)

Twisties a snack food made from milled caand rice.

umu: is a traditional earitoven. Similar tavi U o hangi.

White Sundaya Samoan holiday in thé“Sunday in October. It is a celebration of childhood

XV



1. STARTING THE JOURNEY

Figure 1: Tonga (Mabel)

The focus of this thesis ien understanding the consumption experiences of Pacific
immigrantsto New Zealand When we think about @ ansumedin New Zealand, many people
already have preconceptions abuwdtat thisterm mears. Whatis takenfor granted is thaall
people ardamiliar with this system antlavesimilar expectations ofhe consumptionprocess.
However,this is not necessarily the case for all consumers. For many Pacific people who make
the journey to New Zealanthere are lgjh expectations about what beingi@nsumedin New
Zealand will mean. Attached to the idea of being a consumer in New Zealand is the dream
(PulotuEndemann& Leinatioletuitoga Peteru2001) of wanting, having and being able to
provide more for their family.There is littleknown about whatonsumptiormeans for Pacific
immigrantsin New Zealandncluding understanding and howindividuals use consumption as
a tool to acculturateinto New Zealand societyTherefore this research is located in
understandingbeing a consuméifrom a Pacific immigrant viewpoint and in doing aimns to

illuminate their journey ofditting-intoNew Zealand society and culture.
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Why does this study matter?

There are many reasomsy this study is important. Primarjlilew ZealandNZ) has
the largest Pacific population in the wartepresenting approximately 7% of tN& population
(Statistics NZ, 2006) Pacific peopleare projected to becoma b o u t 12% of New
population by 2051 (Statistics NZ, 2002his level of increasewill also develop the Pacific
population as a youthfune it is estimatedhatby 2026about 1 in 8 workers in the 43 age
group will be PacifiqStatistics NZ,2006) This changing demographicreates diversity and
differences in values, cultures and understandings. Yet even with projections that the Pacific
population within New Zealand will continue tow; sociceconomicissues are also growing

and need to be addressed.

The economic position of Pacific peoples in New Zealand has often been considerably
lower thanthat ofother groups. The Pacific Repo8tétistics NZ2002) noted that the sls of
t hi s Paci.hre not apways gulted to the demands of the New Zealand labour market
and they have been overpresented among the unemployed, lesleiled workers and low
income earnets (7). . Even with the growing trend of Pacific people moving from-chiiar
to whitecollar employment a trend whichis following trendsfor the wider NZ population
economic disparity still remasn Thisdisparityis particularly so for mer Pacific people, Island
born and thosavho are the lower skilled (Statistics NZ, 2®&). As a result of theilower
socioeconomic position in New Zealanssues like low home ownership rates ekistPacific
people Other issues identifiein the Pacific Report includ@..poorer health status because of
factors such as diet, lifestylexposure to risk factors and less frequent use of health services.
Compounding this are some cultural factors suchaasly size and dietary pattems2002, p.
26). Recent migrants are identified as being significantly at risk because of reduceddigeowle
of how to access servicesThis research cartherefore assist in increasingffectiveness of
social marketing campaigrbat target the behaviour of specific audiences (Andreasen, 2006).
These campaignencourage holistic change not only the individual butlsoin promoting

changes in policy to take into account the dynamic of acculturatidmeamdividual.

Secondlylittle is known about the acculturatiah Pacific immigrants, particularly ithe
consumption procesdJndersanding how Pacific consumers think of and use consumption as a

strategy to acculturate to New Zealand culture is signifieard means gain insight into the
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harmony or discord that consumption creates. We can begianderstand the multiple
conflicting values(as occurin varying ways with immigrant ethnic minoritieshat each
individual must navigatethe internal conflicts that impact and inevitabéshape the individual
so thathe or she caidfit-intod New Zealand society.We canbegin to see if consumption is
importantprior to migration and canbservethe consumption goalgf any) of each migrating
individual. We can als see howor if, living in New Zealand has changéhcific cultural
meanings( e . g . , f a 0 a Ipotentially foreseding ihawi timsipgngewill impact the

wider culture into the future.

Understanding the individual yoneys of Pacific consumers will ighlight the
acculturation processdisat Pacific people go through to merge into New Zealand sodityy
through this isight can we begin to grasp the meaningcohsumptionin eachindividual
experience, butve can alsoconsider how this translates to the wider culture, both in New
Zealand andin the Pacific Through understandingthese consumption meanings and
experienceswe can begin touncover ways to alleviate negative consumer acculturative
experience. Mese waysnay be in the form of: (1) improving awareness of this process; (2)
undertaking changes to the current process of acculturatiofyr{Bgring education directly to
Paciic immigrants both pre and pasigration; and, (4) understanding if the responses

recommended need to be more anticipatory or accommodating.

Intentions of Research
There are multiple intdions with this project. Fat, | am looking to uncover

consumptionmeaning. Consumption plays a daily role in the lives of consumers in New
Zealand. Thisealityis not always the case for Pacific people who traditionally rely more on the
land for sustenance (especially those imith rural or village setting), and for those that have
family land/s. In moving to New ZealanBacific immigrantshave already developegbals
around the attainment of consumption objectivEsese goals centre predominantly being

able to gain a higér education and increase their personal income, particularly for the benefit of
the collective (i.e., wider family)Thei n d i v intracidn @ith the values dfis or hemew
society particularly individualism, undeniably brings albahanges thatazur at a micrkevel.
Understanding Pacific consumption meanings will highlight the experience of becoming a
consumer in a Western societyy turn, illuminating aspects of consumption that are

predominantly taken for granted.
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This study also haappliad intentions These ard@wofold; first, | hope toincrease the
awareness oPacific consumers irterms ofunderstanding and operating within a system that
maintains elements of oppression (i.eonsumption) (Kraidy, 2002; Belk, 199&alk &
Campbell,1997 Friedman, 1994) Secondly | hope tomodify assumptions and practices of
marketers, managers, consumers and researgaharst t he r eal i t ft-intida consu

new host culture

This researchouilds on existingconsumer acculturatioliterature (e.g., Pefialoza1989,
1994; Berry 1980, 2003However, the project is focused on gainimeyv insighs into not only a
different immigrantminority, but also observingonsumer acculturatiom a smaller Western
nation New Zealand The unified intation to understand, create awareness and encourage
change marks the significance of this research as a potential channel for increased social
consciousnesslhe desireto create consciousness at a mésrel has implicationsand social
benefits for both national and international policy and social praxis through improved awareness
of immigrant consumption values and meanings. This research will assist in understanding some
of the challengesimpacting Pacific immigrants to New Zealandyy providing deeper
understandingsf the individual Pacific experiencef navigating the conflicting Western

G ndi v i choddrdditianadl Pacificcollectivedvalue systems.

This research creates an opportunity not dolyearn more about what consumption
means through an immigrant lens, but also ksonsumptiorgenerates acculturative experiences
for Pacific families. | hope to construah understanding of how consumption facilitsses/or
hinders immigrant consumer acculturative experiencesThis undestanding can inform
marketersnvolved incrosscultural efforts and encourage professional awarerfetbge @rocess

of consumer acculturation.

Finally, the social and economic costs of maintairénd/or losing?acific cultural values
in New Zealandwill be consideredn relation tothe consumption experiencdRelationships,
commitments and obligations to family by Pacific people are a strong agdimp issue for
many based in New Zealand. Thasnsincludes looking at aspects of consumption reldte
gift-giving, obligation remittances, tithing, and supporting family members. The significance of
these issues may help or hinder to@sumemcculturation process for Pacific people but cannot
be dismissed as an impacting factor of the acculturgdorney.
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Establishing the Problem

Within marketing world-wide, interest inthe ethnic consumer has slowly increased
through crosgultural, comparative and ethnographic studies. There has been growing interest in
the field and as global communities granore and more diverse. Marketers are faced with the
need to have more awareness of the differences within specific consumerardupslack of
awareneshas clearly been significant problem in the padi .the politics of exclusion reduces
theki nds of voices t hat 6H8H.r eEthrficecansuinér stgdies leaven , 1¢
highlighted the differencerot only across global natior®it also within nations. However,
many of the existing studies of immigrazdnsumeracculturationare concensited within the

United States where there are laag@mualimmigrationnumbers

More recentlythere has been a resurgenof interest which is emphasig the
importance of understanding acculturation across disciplines. While this attention has groduce
some insightful population specific studies (e.g. Pefialoza, 1994; Caetano & Clark, 2003; Fung,
2002) there are still differences in the understandings of the acculturation process (Ogden,
Ogden & Schau, 2004).Studies have predominantly focused ongdisic/Mexican (Pefaloza,
1989, 1994; Maldonado & Tansuhaj, 1998002; Floyd & Gramann, 19935arciaVazquez,
1995;Hernandez, Cohe& Garcia, 200), and Asian (Lee, 1989; Jun, Ball Gentry, 1993; Oh,
Koeske & Sales, 2002; Park, Paik, Skinner, &k Spindler, 2003) populations. Other global
population studiedhave included: Nigerian (Schiffman, Dillon & Ngumah, 1981) Pakistani
immigrants to Bradford, England (Chapman & Jamal, 1987¢; Indian Punjabi Sikhn Britain
(Lindridge & Dhillon, 2005)

Acculturation is of great importance to consumer research as it provides an understanding
of the changes taking pla@ both the group and individual levelsThrough understanding
acculturation it is possible to gain insight into tharategies that mority and host cultures
utilise to navigate life togetheparticularly their interaction as consumerbhe group levels
concerned wistoic icahla nsgtersucitnu rife economi(Rerryp as e,
Poortinga, Segall, & Dasen, 2002, g50) At the individua) level, the chages are in
phenomenai gecthi tays, fv al ue3b)). Feomdhesa twb perspedtiges . 0 ( |
issues ohow the immigrant consumer adapts to and adopts various aspects of the host culture to
fit into his or hernew environmentandthe adaptation of the wider cultural groape mutually
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explored Gilly (1995) noted thahere are two aspects of crogkural consumer experience that

are of particular interesbtconsumer researchers. Fitisé adaptaton or acculturation of the
immigrant consumer is important not only because of what is learnt aboOthke fbut also
because of what it r 585). e Setosdly, néwopuoduct @daptatienlande s 0

product familiarity take on differemheaning for immigrants when in a new environment.

Although there is substantial literature on aspects of consumer acculturation and
crosscultural consumer experiencakese areas have been considered through studies of
particular populations (i.eimmigrant populations in the United StatesThere is asignificant
lack of research intainority immigrant groups to other parts of the worlBor example, very
little is known about consumptiorexperiencesand more specifically about consumer
acculturation processes within New Zealand.Researchers, likePenaloza(1994) have
recommended that furtheesearch into consumer acculturation is undertaken across cultures and
in different countries to encourage further insighto and awarenessf similarities and
differences crosslturally. Pefialoza (1994) stresses that ttesearchi s fAécr uci al
development of theoryertaining to the nexus of suoltural and international consumer
b e h a v i52)and fufther.suggests that the legacy of postcolonial relations may remain in the
form of shared cultural traditions and cultural influences on consbeteaviour In particular,
consumer acculturation research has not been undertaken within a Paaifatipopcreating a
lack of understanding and awarene$she experiences dhis immigrant populatiorinto New
Zealand.

Predominantly research on broader Paciflbmigration issues centres on remittances,
the return of funds and gifts from the migrdrack to the islands. These studies, although
significant in understanding thegh levelof responsibility that each remitting migra(aind his
or herfamily) shoulders, and the levels of remittances, do little to highlight thosvilow of

moniestransldes into issues for migrants asnsumersvithin New Zealand.
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My Guiding Question: What did | ask?

The question guiding my researciiHow do Pacific people living in New Zealand
experience consumer acculturatioriwed directly from the observations and experiences and
conversations that | had in the years leading up to the profdttough broad, the question
allowed me the scope to move in and out of my gathered knowledge to follow hidden paths if
and when lwas required to do sol hoped togain an understanding of everyday consumption
through individual experience and further understand how dbrssumptioncontributes to
acculturative experiences for this immigrant group. This deptdomdumptiorundersanding is
significant for this study as | make various assumptions (supported by existing literature). These
are a) that consumption has different meaning within a traditional exchange systés to
meaning inthe Western exchange system, ddhat Padic values have for the immigrant
alteredfrom those intheir traditional context and continue to change due in part to consumer
acculturation processes. @laboveguiding question is structured in a way that requiees
deconstructin of aspects of publi@and private consumption through understanding individual
acculturative processed hese includéoking at the meanings of consumption for an immigrant
culturequites epar at el y f r om norim®ofthakpgrosess. ng Western A

While one central questn drives my research, there asdso secondary questions that
contribute to the central focus. In order to understand how it is that Pacific people experience

consumer acculturation, | ask:
¢ How do Pacific people understand consumption?
¢ What impact dohe influence of Western ideology/values have on the individual?
¢ How do Western values change the Pacific consumer acculturative experience?

By askingthese question$ guide the participant towards deep insights of their everyday
experiences and reflections ¢their own meanings. These questions were refined over the
course of the research and shaped further by the diretetiem by theparticipants and the
concepts that are developing rbm their insights.My aim is to understand consumer
acculturation | do not seekto measure particular variables of acculturation, but to observe how

Pacific immigrants to New Zealand experience this in their livagth this insightl hope to
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generate understanding into how their attempts to adapt to New Zealand society have impacted

the individual andis or hercore values.

If consumption acts aa process of communication that attaches aspects of identity,
meaning and group affiliah to an individual, then thiprocessshould shed light on how
individual and culturalaluesalter as a result.This enlightenmentshould also create further
insight into understanding imgrant navigation of two polars], value systemsndigenous
culture and consumer culturand thus provideadditional understanding of the acculturation

process.

To answemy researchguestions| needed a method fdicapturing the everyday, and
that aligned with my critical ontological and epistemotadji stances. Ensuring that the
participans had control of their own involvement during the process of researching was
paramount. Video diaries were chosen as the method through which participants could share
their own experiences and allow me to obsendtiple areas of their lives, both in and out of
the home. Participants identified their own areas of interest and were provided with suggestions
for topics. Video diaries are a culturally appropriate method tHatve for more time,
reflexivity, and epth with each participant. Depending on their ws#go diariesrealise the
goal of handing over power and control to the participant, encowgragch insight and
participantdriven reflections. They enable multiple levels of analysis, capturing miasieects
of related phenomenand foster a relationshipased collaboration that extends the research
participant interface and understanding.
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Putting the fnPacifico in Context: Hi stori cal

Pacific people have a long association with New Zealand. Providing a context for the
relationshipswith the various Pacific nains could be a thesis in itself;, howeuwanderstanding
the environmentfoNew Zealand for those comirigere is extremely imptant in developing an
insight into the lives and expectations of New Zealand. Therdftwave tried to consider the
majod conditi ons @adtheseemdordhe eeddarnd t o i

Waves of migration

Pacific migrdion has primarily occurred iwaves. The waves typically follow a period
of unrest (e.g., coup; high unemployment rates; low political stability) within the island nation.
During the late 1950s the first majaraveo f Paci f i ¢ nin rgspoade todhe peste g a n
war expansion othe urbad ocat ed manuf act uSpdomey, &&l@,2008,p.0 ( Gen
9). The growing need for sled, senmskilled and unskilled labour in New Zealand was a
primary reason for the decisiaf Pacific people to come to New Zealand avtich made ife
here more appealinglmmigrants tend to cluster in major citjiggarticularly Aucklangdwhere
mostimmigrants settle (Berry et aR006)(65.8%: Statistics NZ, 2002) and Wellington (13.2%:
Statistics NZ, 2002) Thispatterncreaescentes for minority cultures (Lee& Tse, 1994, p73).

Predominantlythe early waves ahigration from the Pacific to New Zealand came from
the Cook Islands, Niue, Tokelau, Samoa, Torayad Fiji (Statistics NZ, 2002). This trend
continued into the 1960s and 19708en the scale of migratidinom all over the Pacifigrew
again (Statistics NZ, 2002). Many nations in the Pacific experienced large drops in population
numbers as people migrated to New Zealand. Tonga lost around 25% of its population during
the period19691974 (de Bres, 1974) ibugh emigration to New Zealand thosarking this
uncontrolled | abour mi,gnditbeingoeaf eperedodt asasdest
dr ai no &CadrepbeB, r1¥s, p. 26).

During the later part of this wave in the early 197Qqsublic and political perceptions of
immigrant labour in New Zealandere decliningagainst a backgrounof economic recession
and ncreasing unemployment (Gendall al., 2007). To continue to take advantage of the
opportunities for employment available in New Zealand mBagific people had resorted to

Aoversaamagi sgeking employment with enmptharyer s w

9
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status(Spoonley Gendall, & Trlin, 2007, p.1). Many were also establishihgir lives and
settling their families in New Zealand (de Bres, 1974; de Br&mgbell, 1975,1976). By tle

time of the 1976 New Zealan@émsus, Pacific people made up 2.1% (almost 65,700) of the total
population There had been a steady growth inmaigpn, but primarily in the growth of first and
second generation New Zealabdrn Pacific people. Howevghis period was marked more by
the strong arm tactics of the New Zealand governméiatgal Pacific immigrants were hunted

during early morningaidsc ol | o q ui aawnyrRaidea med A

Dawn Raids

Within a new hossociety there argypically stable structures of social inequalftyauck
& Settles, 2001yirected at marginalisg immigrants. New Zealand during this period was a
significant example of thispracticefor Pacific people. During the early 1970s, many New
Zealanders had developed a great dislike for Polynesians (Field, 2006). Dawn raids were the
New Zealand Gvernmend answertothé ncr easi ng n uovergayess Thése Pac i f
raids were introduced as a method of locating illegal immigrants and were usually undertaken
during the early hours of the morning (2&am). The reality of these raids was that they were
focused on the Pacific population rather than broader inamigoopulations. Thistrategymade
Pacific people more conscious of their differencessente of feelingjke outsiders rather than
New Zealanders (de Bre&& Campbell, 1976). The effects of New Zealand deporting illegal
immigrants were significantat only for New £aland, as without their labomnany of the
factories in Auckland would have had to shut dajue to labour shortages, kalso significant

for Pacific rations.

The Tongan Government was concer e@&dgambout
economy, not only in terms of mouths to feed and more jobs to find in an already chronic
situation of unemployment and poverty, but also in terms of the associateff ofibverseas
earnings in the form of remittances from the migrants( d e CBmpbedl, 1976, p. 27)The
dawn raids of this era were called to a halt after considerable damage had been done to the
individuals affected and the perception of Pacific peapilin the wider community.

10
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Relationship with Tangata Whenua

A simmering dsharmony between Kbri and Pacificpeople living in New Zealah
became apparent during the 70s and. 80 hey werdighting for equality against rather than
beside each other Awatere (1984) identified that there were other issues thatidpeibple

were more concerned with

The difficulty with Polynesians is not that they are white, but that white culture in the

form of Christianity, and its sidekick aggressive materialism has so impacted on their
culture. They are ravaged by a desperaterd t o 6get 6 white educat
and white status. In the short term it means that the Pacific Island people are not at this
moment prepared to ally themselves with us. But this could change in the long term. All

this white education, goegs and status have a high cultural cost, which future
generations will have to pay. Perhaps then wadcdook again. (pl4 as cited in

Mclintosh, 2001, p.149

M U o observationsof Pacific people were of a Christian and consumptibsessed
groupf ocused on t hmeredaWhether comeet ortnot,ahisewragain highlights
the perceptions and hurdlesh at Paci fi ¢ p e o ffit-ietoo ther chewtcautryo v e r ¢ 0 |
The stigma and difference bking Pacific had gained significant seiamomentum during this

period and marked a difficult stage of Pacific migration to New Zealand.

Remittances to the Islands

Spoonley (2001) identified the intention of many Pacifignants to New Zealand was to
figenerate financial returns for tikeer i gi n al 0. 85y mainting buw that Kew Zealand
wages were higher antherefore able to be returned to their island community more readily.
Decisions prior to migration are made collectively, including the decision to migrate. They are
usualy tied to lifecycle ormajor event and have a purpadéauck & Settles, 2001) Young
single women were chosen by their communities to come to New Zealand as they were seen as
more likely to remit (Macpherson, 19@8&citedin Spoonley, 2001). Later, families were more
likely to travel together, or reunite (Spoonley, 2000onnell (200@) concurs with Spoonley,

describing migration as directly influenced by the opportunities and/or benefits made available to

11



Pacific Consumer Acculturation
Charis Brown

those remainig in the islands and members were deliberately chésetheir reliability to

remit. According to Connell:

[M]igration decsions are usually shaped within a family context, as migrants leave to

meet certain family expectations, the kaye of which is usally financial support for

kin. Migration has rarely been an individual decision to meet individual goaisas it

been dictagd by national interests (except perhaps in the case of Kiribati and Tuvalu).
Migration is directed at improving the livingasdards of those who remain at home and

the |ifestyle and income of the migrants.
socioeconomic advancement € and migration
2004: 135). In Samoa, the reason for migratoa s si mply o6t o seek \
(Muliaiana 2001: 25). Consequently, o6f ami
would be most likely to do well overseas and be reliable mdé ng r emi tt an
(Gailey1992b:465; Cowling 1990). Through this quress, extended households, as in
Tonga, have transformed themsel ves i nto 6
strategically allocate family lalio to local and overseas destinatidasnaximee income
opportunities, mininge risk and benefit from seiltant remittance flows (Marcus 1981).

To an even greater extent, therefore, than for internal migration (where health, education

and social reasons explain some part of migration), international migration is more
evidently an economic phenomenon, thowgher factors are necessarily involve(p.

70)

Spoonley(2001) points out that there are two main questions regarding the flow of
remittances to the islands; the firsthe size of remittances, and the secmt@mittance decay.
The first of these is still plagued with issues of accuracy in measurement as many remittances are
handled in cash and other informal channdls. this day, much of the income for many small
island nations rests on migrant remittancegiich has moved fra b e i nnginor,a i
supplementary source of income for islanders to a position so vital that migrant remittances are
the chief source of pewsal income for Western Samoans harkman, 1976p. xi). In 1989
remittances to Tonga were estimated as four tithesrevenue earned through exports, which
equated to approximately 45% @&DP (Phillips, 1999, 47@s citedin Spoonley, 2001).
Although there are notable disparities between undeclared and recorded remittarezsded

remittances represeatound 40%mnore than those recorded (Spoonley, 2001).

12
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Brown (1994) identified that research indicated remittances are predominantly used for
the purchase of imported consumer goods. Shankmar6)(1@d earlier pointed out that
Samoans want what Europeans hdavever, their fundamental problem is how to meet these
wants. The focus on the attainment of consumer goods has beentarforigsue for Pacific
consumers. Very little of the remitted funds were found to be used for savings or for future

investments, ppetuating the need for future migration. Brown noted:

remittances have raised levels of consumption without creating a firm basis within the
domestic economy famaintaining them in future. .as foreign transfers in the form of

official aid and privée remittances have become more dominant, the lack of investment

in productive activities has become more pronounced (Yusuf and Peters, 1985, p.12).
Ascertains of this sort tend to reinforce
Af r odomestie ¢ 0 n 01894 (. 348).

The second issugroundremittance decay concerthe decline of remittances over time
and what this may mean to the communities dependent on those funds. Brown (1994) raises
concern over the sustainability of remittances througic hangi ng mi grati on r
ot her fp.a348). oSpaordley (2001) acknowledges that remittances are currently, stable
however he also identifies the paradox of remittances in the way they falsely bolster the
economy while potentiallgtagnating it at the same time, i.&., The i ncome i s | mpor
economic survival, but it also perpetuates institutions and policies which might be making the
economi c f upt88)r ©venalorensttances (0 Tonga are estimated at 40% of GDP;
Samoan remittancese approximately 25% of GDP; while Fijian figures are more contested at

approximately 715% of GDP.

More recently there has been researcerest in finding out if anecdal evidence
regarding migranivage expectation prior to migratiors in fact high (McKenzie, Gibsqn&
Stillman, 2007). Although the results of this particular study showed that expectations were
lower than the reality of earning potential in New ZeaJahdre werelso reasons whyiOne
mechanism that immigrants might use to try and mitigate the pressure to reexietaled
family, or to at least reduce the level of remittances sought, might be to ttlainthey are
earning less than they aaelly are If this is the case . .we should expect theto have lower
expectations of inconagp. 25).
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Being Pacificomy s el f é

| have always felt that who | am atite experiences that shape me both help and hinder
my ability to see clarity in any given situatioffherefore | want to share my experiences and
motivation to undertake this studyp explain how | came to this research to@ad why it is
important to me.l am a first generation New Zealand bornifadslanderslashEuropean. My
mother is a native Fijian, born in Nauso$he spent most of her life thenea house her father

built by making bricks evergtay afterworking at the Colonial Sugar Refinery Company.

»
% -
- L Vaar

"-.“w .

| Figure 2: My aunties, grandfather, grandmother and my mother, the youngest. Circa 1940\5

Her father Frank was part Fijian, with an American grandfatAsshilles Underwood
from Michigan Archilles came to Fijin 1861 purchasingand in Nausuesue, Kadawyhich
was later developed intosaigar cane plantationin 1862 e married Tarugona from Kadavu and
had seven children, one of whotrevi Archibald Underwoodwas my greagrandfather Levi
married my great grandmother Maria Joy from Nokonoko, Ra and they kagrandfather
Frank Underwoodn Naigavatina, Kadavialong with other children) My mot her 6s
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Martha Underwoodvas from Vutia, Rewa. SHead 14 children to Frank, three of whom died as
infants. My mother was the last of tHel surviving children and as such grew up in an

environment that shdescribed to meyhen | was a child, aSspoilto.

She attended Suva Girls High School, learning little of her Fijian culture and no Fijian
language, only EnglistShe spentost of her time in the city growing up focused on Western
ideals of beauty and consumption. She first clona sojournto New Zealanan a cruise ship
(a replica ofwhich recently we foundh Melbourne Museum) travelling by herself to explore
New Zedand Shortly afterreturning to Fiji she met and married a New Zealander in the Air
Force, who was residing in Fiji. They relocated to New Zealand, buh#éineagewas doomed
to failure Years after when she was living in Aucklanghe met my fathewho had left
Germany when he was only 17 and had spent many years travelling @wasinaliaand New
Zealand.

In my twenties | leart more about my Fijian side thaver bedfre. | acknowledged that
this wes a side of me that should bve rather than simu Moving into a Masters degree that
focused on indigenous issues and pricedishe view of théinatived h el p e cethatéhad eal i s
much to learn and offer with such a rich and diverse lgeritd my own. After my Masters,
found employment with a &milton basd Pacific mental health orgaaton. My initial
awareness of acculturation and the unrelenting questions that followed were prompted
predominantly by this experience with Pacific addiction. Althooghtime in this role was cut
short by the pportunity to undertake my doctoratezontinuedfor many yeard¢o work for the
organisation as a Board member and policy writer Pacificbased initiatives, including
domestic violence and compulsive consumption programrBesit was during my initial time
as a Problem Gambling Health Promoter that | became aware of the alarming rates of Pacific and
MUori addiction i ssues caachpathologicgl comsumptonc es si v e,

What | foundduring this experienceasthat manyof the individuals involved itharmful
forms of consumption activity were actively seeking ondhoée things (1) an escape from
reality or responsibility, (2) an opportunity to pay the bilgdbr (3) a change in their
circumstances. Consuyation in theselestructiveforms was merely a methaf escapismand

at the same timdt also providedavay f or t h efit-intoothé domirhntparhdigmmsoof A
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the norm enabling those people the opportunity to particiiatend reflect theirew s oci et y o6

values.

With this insight gained from the cefdce of Pacificmental healthl began to wonder
about the reasons behind these desires. Gambling and alcoholism appeared to me to be
symptoms of a bigger problem, but | coulidt identify whatthat problem was. What | did
redize was that we (in the orgaaison) were the ambulance at the bottom of the cliff. Even my
health promotion was creating awareness about an issue that had developed from something else
T but what? | began to considdre broader changes that Pacific immigrants confronted and
returned to my own obser vat i oaoseofhenfamilyi Whilemy mot
consumption existed in Fiji there were limited choices, reduced access to products and a
continual dram on the horizon of what life could be likeaway from the islands.l was
beginning to see that the social and economic structure of consumption existedheittealm
of Western philosophgnd that it was the imposition of thi®minant ideologyeven dominant
hegemonythat were making people and cultumsnplicitin the consumption process, creating
negative ripples for the individual What | identified was thatPacific immigrantswere
undeniably part of a traditional culture and yet had to becpare of a dominant capitalist
culture in their new countryThe distance and disconnection between these two svotttjued
me and | eft me quest i ordouble corsdioasnesttiel ppeessaof o f D

navigating betreen two worlds (198%oth formyself and within the potential research topic.

| tell this short story about my history both in and out of New Zealand to position myself
and stake my claim as a Pacific researcher in New Zealand. | am firmly rooted in the culture of
both myFijian and German sidgyet | still yearn to learn more about my Fijian side and | hope
one day to live therdearring more about the culture that my aunties seem so natural ®ith.
even with this acknowledgment am still part of these cultures, Newealand Fijian, and
German. As confused as | onogas about where | belongrealize now that | am tied to these
places regardless of my own uncertainties and | carry with pride the stories of my family, the
difficulties, the strife and occasional tmph. | tell my story first because throughout this thesis
| will reveal the stories of others. W | am contextuales me and how | handle the knowledge
that I have been entrusted with.have worked at writing mysednd my familyinto the thesis,
not only in the text, but also within the fieldwork and the lives of my participdnésn the

storyteller, but they are not my stories.
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The absence of a NAhao

Putting my ideas for my thesis on to paper was a longddffidult process.l camat
remember dme leading up to the submission of my PhD proped®ere | suddenly felt that |
i k n eexaotly what | was looking for and how to find iThere was ndiaha moment in the
beginning. | had to work at conceptualligy the problem and looking at it fromtednative
angles. My movement into this topic came about fronsexies of experiences and reafisns,
stemming from as | have mentioned already, my own interestnmy Fijian heritageand my
awakeningglimpseinto the traumas of life in New Zealand for mdpgcific people.

| do remember sompivotal realisations, however. As part of my role as a problem
gambling health promoter | had to assist in the development of icRéeiskills progranme -
part of which had to be budget relatedo be ctlivered to Pacific peoplesho came to the
organgation for other services. During the development of fiiggrammae realised just how
many presuppositions | hairrounding Pacific people, particularly thateryome had a level
playing field for success in New Zealand. Witnessing the differences in dbegrvalues -
particularlysurroundingoudgeting- andobligatorypriorities was illuminating fome | realised
that although these individualshad changed since leaving the islgntisere were still
fundamental aspects of their cultural norms, values, belief and practices that remained. constant
But exactlywhat changes had occurred and hoesthhadmpacted on their decisions within
New Zealad was a mystery.| began to find questions in many of the activities that | was

undertaking within various Pacific communities

On another occasion delivered a short seminém a Samoan congregation the perils
of pokie machines| spoke about tinormalisation of gambling within the community and what
this meant for the younger generatioAfterward| was barraged with questions about what |
thought tley should do about fundinglt was explained to me that variofssms of gambling
(e.q., hous, raffles)were usedo fund-raise forthe church andlo undertake planned activities.
Gambling was an importambol for their survival, yet | had not been aware of just how much
they needdtheseforms of gamblingo reiinvest inthe funds intaheir activities. But what did
this mean for other forms afonsumptionand why was there such a strodgfencefor this

particular form of fundraising?
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In addition to my own observations, conversations with newly migrated Pacific people
also started m thinking about the sacrifices that individuals made in order to suppsr
families. Not only werehere substantial gifts/contributions to the church, but the money being
sent back to the islands was significant and quite clednr@shipfor some | was formulating
the eventual direction of my fieldwork, but had little insight at this fimbe just how significant
these experiences would be. In fact it took nearly a year to be able to subRitDypyoposal
These experienceand what | had sugequently learned about gamblifgad directed me more
to viewing gambling as a symptom of a larger issue. | found that excessive and compulsive
forms of consumption and more generakyeryday consumptigrhad hidden meanings and
were in part responsible for the ultimate changes that each individual had td reakefirf ti d O
New Zealand societyBut what were these insidious aspects of consumption anddichthey

mean forPacific people?

This research arewas whee | felt that | needed to bel needed to beobking at the
everyday consumption choices and activities of Pacific immigrants and wigsbow these
were impacting on their lives ahexperiences in New Zealand. It was difficult to capture,
conceptualis and distil the questions that | had into one isdethough | knew | had to look at
the wider aspectso f each participantdés | ife and explo
Zealand as consumersstill needed to explore more about the adaptimcgssfor migrants
itself. Consumer eculturationa n d f icondumptign m@aniigy w e r aha 1 Ha@ bedn
waiting for and finally | realied thatl hadthetopic for my thesis
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My Reflection
Undeniably Pacific cultures are not isolated systems that exist in a separate, stagnant

space untouched by the rest of the world. Changes that are occurring across the world still
sweep through the islands, with their white sands and coconut trees. ngmimsuas a form of
economic exchange also exists in the islands and has done for many years; however, as a
movement, consumption is restrained by everyday issues such as low wages, high unemployment
and low standards of livingImproving New Zealandedsiwareness of Pacific issues and |the
differences there are, both in the demands placed upon those individuals who have migrated to
New Zealandand the continuing discrimination towards them establishes this study as unique

and hugely significant to the Wddeing of this consumer group.
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Constructing the Journey

The journey in these pages is not a linear one. Throughout the process of constructing,
collecting, analysing and writing | have moved into and out of the dhtaliterature,
conversationsexperiences, socialisatipand isolation. Change was the only constant as |
acknowledged that | had to adapt to those spontaneous situations placed before me. What |
presenin the following pages of this thessthe sharedexperiences of nine partgantsand, of
course, unavoidably myself and those of my familyaroughout | have included my own voice
and reflectios onwhat was occurring and hownavigatedwithin the milieu of friendship,
researchandstudent andamily life. Each storyline comsicted from the diaries of participants

begins with a different Pacific journey, highlighting the uniqueness of each path travelled.

| startChapter Tvo with areviewof the literature What is already known and what was
important to know before began ChapterThree offers the philosophicahd methodological
foundations for this research where crititaory andndigenous understandings atescribed.
Chapter Bur builds on the foundations of the previous chapter and describetetheds othis
research, focusing on thedeo diary method This methodwastailored to the population and
the needs omy Pacificgroup. ChapterFive presents eagparticipanf where lintroducethem in
the context of their home nation. Each participant prqgifevides a short description from

passages in participant diaries about what is significant to the individual about New Zealand.

Chapter & describes the structuring of the subsequent storyline chagteesfollowing
chapters seven to eleverare ®lected participanbarratives The five storylines present the
par ti ci psamnview. 6Thgyara abreakdown of participant iterationsanomalies and
contradictions Theytell a unified story of life immigrating to New Zealand. These storylines
form the bulk of the thesis as they are rich with the details of life ftloenindividuasd
perspectiveand allow fortheir experience® pour through the texmto ourconsciousnessThe
final chaptes, Twelve and Tirteen,bring together theconsumptionrmeanings andcculturative
processes through which each participant had to. pliss clear that each story is unique, but
thesechaptes consider théroaderimplicationsof the drawrout thenes. In this way,we can
have better biggedpigthre of lifenint New Zehlandnd can bgin to have some

insight irto the impact of consumptian Pacific peoples living there
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2. SURVEYING THE LITERATURE: ACCULTURATION, CONSUMER
ACCULTURATION AND CONSUMPTION

Because of the quantity and diversity of literature on acculturation, | chose to focus this
review on accuuration related to consumptionAcculturation appeared to have become an
answer to many of the problems that immmgsafaced in settling into a new country. Rather
than be bogged down by the sheer volume of literature on accultydatedinl needed to refine
my search to consider only those aspecta ofc ul t ur at i o mondurnpido , d ea |l tt hwei
ficonsumed. From here | began to find a more focused use of acculturation to understand
immigrant consumption behaviour and acculturation strategies focused on consumer behaviour
within the new host culture. Although most of the literature focused on understandsymer
acculturation within the US, there were also pivotal studies that pushed me to covizader

consumer acculturation processes looked like outsideeddS marketplace.

This chapter explores what we know about acculturation, and sets these understandings
within the context of consumption. | examine literature on consumption and consumer
acculturation to understand what is already known and find where the gaps areistihg e
literature. | starby defining the concept of acculturation and consider its subsequent evolution.
Next, | focus on consumer acculturation studies from a psychological and sociological point of
view. Lastly I provi de a miggerpicdureyaf eomsumption ftotm @ pofitical

perspective.

21



Pacific Consumer Acculturation
Charis Brown

Defining Acculturation

Acculturation originated within the field of anthropology (Pefialoza, 1989) was
therefore within anthropology that the first pivotal definition of acculturation developed.
Redfield, Linton andHerskovits (1936)efined acculturatioas

those phenomena which result when groups of individuals having different cultures come

into continuous fist hand contact, with subsequent changes in the original cultural

patterns of either or botlgroups. . . under this definition, acculturation is to be
distinguished from culture change, of which it is but one aspect, and assimilation, which

is attimes aphase of acculturatiofp. 149)

This seminal definition vided a foundation for earlgonceptual understandings of
acculturation and positioned acculturation as only one aspect of the broader concept of cultural
change (Berry, 2003). Later, the So&aience Research Coun¢l954)w o r k e sinthesize i
and codify research and t h9&3).rTheir definitiontprevidéd el d o
more comprehensive charactatien of acculturation:

. . .acculturationrmay be defined as culture change that is initiated by the conjunction of

two or more autonomous cultural systems. Acculturative change may be the

consequence of direct cultural transmission; it may be derived froreuitural causes,

such as ecologicar demographic modification induced by an impinging culture; it may

be delayed, as with internal adjustments following upon the acceptance of alien traits or

patterns; or it may be a reactive adaption of traditional modes of life. Its dynamics can be

seenas the selective adaptation of value systems, the processes of integration and
differentiation, the generation of developmental sequences, and the operation of role

determinants and personality facto(Social Science Research Council, 1954, p. 974)

This movement toward expanding the concept of acculturation allowed for
understandings acculturation to broaden from tleeiginal limited conceptualisation of being a
component of cultural changderry, Poortinga, Segall, aridlasen (2002) identified thavhile
the first of these definitions | imited accul't

change, the second extended acculturation to include:

change that I's indirect (not cul tur al but

presumably of both a cultural and psychological character, take time), and can be
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Areactiveo (that i s rejecting t he cul tur
Atraditional 6 way of i fe, rat her t han ir
dominant culture) (Berry et al., 2002, p.350)
As a result of migration, individuals and families having shifted to a new host country
begin a process of acculturation change. With understandingscafturation broadening to
include change that did nottuhately lead to the assimilation of the migrant population into the
host culture, questions could be posbdutthe impact of intecultural contact for both the host
and immigrant cultures. The strategies that each group utilised to negotiate #wed alt
environment were now seentike placeovertime.Ber r yé6s (2003) descripti
as aprocessof maintaining cultural balance, considdrtweway change further not only the
ethnic participation in acculturation, but alsbe two-way relationship between host and
immigrant communities This consideratiorreiterated thathange occuied within both groups

(to varying degrees).

Changes to the immigrant groyp®wever had potentially greater consequences as new
immigrants hd less local knowledge, financial security aedver familial relationships when
they arrived in the new country. Berry and Kim (1988) considered the types of change that
occurred. Firstly,physical change may occur. This may be in the environmentsihgu
increased population, more or less pollution, amongst others. The physical changes within the
environment are typically the first to be experienced by the immigrant. Sechmlbgical
changes may occur with access to food, nutritional condiipnéxposure to new illnesses,
mixed-ethnicity children These longeterm changes appear over time, when the immigrant is
adapting to new conditions and seeking out contact with the host culture. Thutllyal
changes are ahe heart of the definiin : Anoriginal political, eco
religious, and soci al institutions bkekKimp me alt
1988, p.208). Finally psychologicalchanges, including change to mental health, occur as

individualsadapt to their new environment.

In pulling together the multiple definitions and understandings of acculturation the
definition that created the f outmdathe Sooial f or t
Science Research Council. Through thisrdgdn and subsequent interpretations by researchers
(in particular Berry), acculturation involved features that considered alternative strategies and

outcomes for both groups. The major significance of this definition was that the concepts of
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adaptation reactivity, time (internal adjustments) and change became part of the definition.
There was a movement away from the belief that the minority ethnic group would inevitability
assimilate into the host culture. With this definition of acculturation imdmive can move to
understanding the specifics of acculturation.

So What Do e s WPooko Like:tCharaatéristiosmf Adculturation

Acculturation is a complex phenomenon. Predominantly the understandings of
acculturation are from a US perspectisad this v ew domi nates the | and
accul tur at i Dorundérsiandttse pHemokenon of acculturaBenry (1980) derived
a series ofcharacteristicof acculturation. fiese are: (1) the nature of acculturation, (2) the
characteristicourse of acculturation, (3) the levels at which it takes place, and, (4) the fissue o
measurement (Berry, 1980 Berry notes however, that there is no attempt to consider the
worldwide features of acculturation. Rather his foousestablishing thes characteristics is
b a s e dhe ompactfof dominant colonial and contemporary societies in North America upon

i ndigenous peoples and 1@t hnic groupso (Berry,

The nature of acculturation: Type of contact

The nature of acculturatiaefers to thenitial contact and resultant change between two
autonomous cultural groupsThis contact must caussther one or both of these groups to
transform in some way.Berry notes that clmge may occur only in one grouppwever he
identi fi es onehgeotip domynatesdahe lothey andi contributes more to the flow of
cul tur al el ements than does t hlB). Wise tanstional o f t h
relationship vaes considerably and is depentlaot only on existing relations, but also on
initial contact.Predominantlyt he cont act and resultant <change
reactive, and c on fl0)vath theadutoomd Rieg a wariety df pedtial p .
relationships and/or processes of adaptation between theresulthe eventual form of

accommodation then becomes the nature of acculturation.

The characteristic course of acculturation: Contact, conflict and adaption phases

The course of acculturation takes offatient phases in the immigradtransitionto their
new host country. Predominantlgcculturation phases have been founded on tmact,
conflict and adaptatioreferred to by Berry (1980) as the tedn a s e  dlwe dirst pheaase isii
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necessary, the second is probable, and some form of theé tkird i n e(Berry, 8980, ELD).

Contact is necessary for acculturation to occur in the first instance and can vary depending on the
length, type, purposend nature of contacl. t can occur WAthrough trade
educational or msi onary activity, or t hrough 11).el econ
Multiple variables contribute to the extent and severity of acculturation (ere, purpose,

length). Conflict also occursluring the period of acculturatiotg varying degreesnd depends

on the level of resistance by the groups. Finally, adaptation refers to an arrategfissr that

both groups utiliseto redue or stabilie conflict. These strategies differ depending on the
relationship between the groups and the levehaintenance ofraditional culture and identity

The adaptation phase is where acculturation s
later work (2003) on further developing acculturation strategies that distinguish the different
techniques bthe immigrant and host comuities. The dual strategiesigbre 3) are based on

the two views okthnocultural groups (integration, assimilation, separation and marginalization),

and that of larger society (multiculturalism, meltipgt, segregation andexclusion),
encompassingightstrategiesn total (Berry, 2003). These strategies have become the basis for
broadly understanding how immigrant cultures adapt to host cultures.

Issue 1: Maintenance éferitageCulture and Identity

A

IRSZ:;?iozﬁships Integration Assimilation Multiculturalism Melting Pot
Sought
Among
Groups

Separation Marginalizatio gregation Exclusion

Strategis of Strategis of Larger
Ethnocultural Groups Society

Figure 3: Four acculturation strategiesbased on two issues (Berry, 2003, p.23)
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Assimilation versus Acculturation

Acculturation researcherbad previouly focused more on assimilation, describing
acculturationas a suprocess of assimilatiorPrior to the 198Qs t traditional moded of
assmilation that consisted of seven components of assimilation, including acculturation (referred
to ascultural assimilation was ut i | ifdlessimilatord (Wallendosf & Raéilly,
1983). Through this model, assimilation was thought to be theahatourse of acculturation
varying only in the length of timet t oo k f or fullpoeassimitate.The traditiomal to n
model of assimilation was often used during this period to discuss outcomes of cultural

assimilation or acculturation.

The perception of assimilation as the ultimate and inevitable outcome of acculturation
was persistentMounting researchlustratedthat alternative modes strategie®f acculturation
occurredand that perceptions of acculturation as linear were-singplistic (Berry, 1976, 1980;
Pefialoza1989). Jun, Ball, and Gentr{1993) considerechodes of individual acculturation in
their study of Korean immigrants to the United Stat€keyfocused onB e r rdiffedest modes
of acculturationwith assimilation as only one outcome of acculturatidan, Ball and Gentry
identified that theacculturationprocess previously considered quite linear, difieronsiderably
from a straight forward proces$ assimilation from the culture of origin to the new host culture.
Instead they observed that the acculturation process mavackvard and forward over
sometimes a considerable amount of tin@ther researchers have pointed out that lthesar
view of aculturation toward assimilatiors a continuing concern for the field of acculturation
researci{Chun, Balls Organista, &larin, 2003) Ogden, Ogén and Schau (2004¢statedhat
there has been confusion over the years as to the specific definitiooutttieation. The terms
acculturation and assimilation have been used interchangeably or as different concepts
depending on the disciplineChun, Balls Organista and Marin (2003) offer a caveat in the

preface to their book:

Showing the pains of birth and adolescent development of the field, the label
acculturationis used by some authors to denote patterns of adaptation that imply only
one outcome is possibieassimilation. . . Despite our efforts to resolve this problern, a
times the reader Wifind the assumption is made ithe literature that assimilation is

tantamount to acculturation. In this sense, many researchers and practitioners assume
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tf gkilleand f

This unidimensional notion of

certain components of oneds cul 0

behaviors are learned from another distinct culture.
acculturation continues to plague the field despite numerous suggestions by researchers to
think of this processas a multifaceted phenomenon. (Chun, Ballsabigta & Marin,

2003, pxxv).

Levels of acculturation: Individual and group

Acculturation occurs at two levelshe group level andhe individual level. The
distinction between these levels is significant for two reasons: (1) the phenareatiffierent at
both
and political organization frequently occur, while at the individual level, the changes are in such

foeexaenples, at the population level, changes in the social structure, economic base,

phenomena as identity, values and attte s ©¢ ( Berry 3&t0) al .anotdal 0 @ 2)
acculturating individuals participate in the collective changes that are underway in their group to

the same extent 850). i n the same wayo (p.

Cultural/'Group Level | | PsychologicalIndividual Level l

AN A
.'r l": i ] l‘\'l
Y o~ \1
[ Psvchological [ Adaptation
" Acculturation
o
[ Culiveal
Changes Individuals in Individuals in
Cultures A and Cultures A and
/ B: B!
[ Comtact Culture A of —mmm Ll
Behavioral
Shifts Psychological
Culture B
/ '-
' Acculturative Sociocultural
B > Stress
% g '-._ /

Figure 4: Framework for und erstanding acculturation: cultural and psychological levels (Berry, 2003, [20) |
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Acculturation occurs at the cultural and psychological le\gdsry (2003) constructed a
framework of acculturation thatlentifies andlinks cultural and psychological acculturation
(Figure 4). Primarily the framework was intended to map out the various occurrences of
acculturation that n e endasured (Bemrg 20633. 0 ©Owr thepldfthea | i z e d
cultural level, key featres of the two cultures (A and B) need to be undedstpoor to their
major contact,i.,eft he nature of their contact relati ons
both groups and in the emerging ethnocultural groups during the process loftaccu at i on o |
19). The changes can be either minor or substantial and have varying impact on the individual.

Berry identifies that there are several routes to understanding acculturation:

At the individual level f(ight), one must consider the psychdtm changes that
individuals in both groups undergo and the effects of eventual adaptation to their new
situations. . . .These changes can be a set of rather easily accomplished behavioral
changes (e.g., in ways of speaking, dressing, or eating; uraulentity) or they can be
more problematic, producingcculturative stresgas manifested by uncertainty, anxiety,
and depression (Berry, 1976). Adaptations can be primarily interngsyehological

(i.e., adaptations that affect the sense of-elig or selfesteem), osociocultural(i.e.,
adaptation that link the individual to others in the new society as manifested, e.g., in

competence in the activities of daily intercultural living (Berry, 20021).

The individual level is where most dhe acculturation research is focused. The
motivation of the individual anbis or her purpose for migration faciato the ease or difficulty
of their acculturation process. Within the individual stage, various phases of acculturation occur.
These stagewer e i dentified during Ober gos(asCitt® 6 0) S
from Pefialoza 1989) Four stages were idgfied: honeymoon, rejection tolerance, and
integration. Phase one is theoneymoonstage where theultural contact issuperficial; the
individual is interested in what the other culture is about. At this stage there is barely any
adaptation, if any. Phase two is thgection phase, predominantly focused on negative
perceptions of the new culture. During this phasartt&idual becomes aware thhils or her
behaviour is not appropriate, but may not know how to change this behavioummigiaats
seek out companionship from others within their own original culture, reducing their own
cultural contactwith the host culre and subsequent adaptation. Conflict is high for the

individual during this phase. Phase three isttiherancestage. Individuals are slowly beginning
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to learn moreabout the new culture and galimg some new cultural skills and abég Conflict

is becoming reduced. During the final phasgegration the individual has began to feel
confident in the new culture, has acquired cultural skills that enable them to function in the new
culture (Pefaloza, 1989, 110). Pefialoza points qutowever that while missionaes have a

A mi s ghatanayomake them more resistant to cultural change, the immigrant may not. In the
case of immigramst they may be more susceptible to adaptation as they may be driven by other
motivations. Regardless of the int®n for migration, each individual travels through these

stagewwith varyingdegrees oprogression and order.

The measurement of acculturation

There are vast discrepancies within the field of acculturation, particularly around the
issue of measurementEarlier studies of acculturatiooonsidered it to be a linear process
moving from the culture of origin, over time to the host culture. Some researchers still maintain
that acculturaton i s uni d ithateamiadividualadn be ptaced alofmg atoouum of
change with increasing involvement with the r
Spindler, 2003, p. 142). Other researcherbave identified that acculturationis a
multidimersional concept that incorporatégnguage usageuyltural identification media usage
and socialenvironmentctivites(O6 Gui nn & ;Flarbet al., 1993 9référence for
residency(Jun et al., 1993)androle adjustment (Maldonad® Tansuhaj, 1999), among others.
Trimble (2003) identified thathtere have been many changes to the techniques and procedures

for measuring the coept of acculturation but notes:

ésome critics argue that researchers are n

is undergoingchange € there is no doubt that when tvaw more intact cultural groups

come into direct contact and experience change, conflict is one predictable outcome.

How individuals and groups deal with the contact and the possible cultural conflict

continues to be an important and significant quesfioimple, 2003p. 5).

The above acknowledgement that the important questionndé how i ndi vi dual
groups deal with conflictd highlights a signi
focused on understanding the measurement of thifliatprthis thesis finds its niche in the

identification of sites and influences of conflict.
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Consumer Acculturation

Moving from acculturation we look more specifically to consumer acculturation.
Consumer acculturation can bdentified as a componerir subset Refialoza, 1989pf
acculturation. More specifically, whileadcu ur at i on r e gutaral chéngefastheu s e s
result of cultur abp.lld)pconsamertaccatarationdasdgen identifienl asd  (
focusing on the manifestatioof cultural adaptation within themarketplace(Pefialoza, 1989)

This distinction illustrates the difference between the broader concept of acculturation and its
subset, consumer acculturation. Through this understanding, the process of acculturation
becomes confined to the realm of tkensumptionsphere. Ogden, Ogden& Schau (2004)
broaden t hi s specificstdthercansumpdion praceds p. (@) rather than just the
marketplace, allowing for processes of consumption that occur away from the marketplace.
Pefialoza (1989) goesontodéstre cons umer anedeatic pracess af leaning as A
and selectively displaying culturally defined son mpt i on ski | | s, k powl edg
110).

Consumer acculturatiomas been considered in a variety of contexts in marketing
research. Primarilystudies on ethnic and minority groups revolve around ethnic populations
within the United State¢Burton, 2000) e.g., Hispanics angtinos (Pefialoza, 1989, 149
Pefaloza & Gilly,1999; Garciav a z qu e z , 1995; Mal donado & Tans.
Faber (1985) noted that research on Hispanics was already a recurrent trend and recommended
that futureresearh diversified not only into sudroups of ethnicities, but also to different ethnic
groups. Although researchers have been slow to address this gap in the research of ethnic
minorities, it hasbeen gaining momentum globally. Studies have inclutietians in Indiaand
in the United States (Meehta & Belk, 1991); Hong Kong immigrants in Caflaea & Tse,

1994); subultures in Thailand (éntry, Jun, & Tansuhaj, 1995)x@atriate Americans in Spain
(Gilly, 1995); Haitian immigrants to the United Stat@swald, 1999 Indian Punjabi Sikh men
in Britain (Lindridge & Dhillon, 2005); Kenyan immigrants to the United States (Wamwara
Mbugua, Cornwell, & Boller, 2006) Through existing research on ethnic minority consumers
we know that the process of accuéttion is often understood as a powerful force that shapes

individual lives (Caetano & Clarke, 2003), marketer practices (Pefialoza & Gilly, 1999), and
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ethnic identity (Phinney, 2003)immigrants are primarily motivated to move to a new country

foreconomibenef it and the Abetter | ifed (Pefaloza,

Model of Consumer Acculturation

Visualising the complexities of consumer acculturatgsignificant in understanding the
processes and influences experienced by immigrants. With continued calls for structure within
the understanding of consumer acculturation, Pefialoza (1989 ébd on Berryoés (1
work) redeveloped a conceptualymplified model of immigrant consumer acculturation in the
United States. Thisnodelincluded dual sets of variables, corresponding to both a euttur
origin and a host cultureThe model identified the process of immigrant consumer behaviour as
complex and constrained by factors both within the environment/culture and within the
circumstances of the individual. Later, Pefaloza (1994) developed this model further,

empirically testing the model on 28dividuals from 14 householdsiffare5).

AN EMPIRICAL MODEL OF CONSUMER ACCULTURATION
Individual Consumer Consumer Consumer
Differences Acculturation Acculturation Acculturation
Agents Processes Outcomes
ture of Origin
1. Demographic Cul . &
iabl Family
variables Friends
Media
Institutions
i Assimilation
2. Language gd . °"'|1
Spanish/English ucationa
Religious L
Maintenance
3. Recency of Movement
Arrival Translation
Adaptation
Resistance
. Culture of r
4. Ethm_c Immigration
Identity Family
Friends Segregation
Media
Institutions
5. Environmental Commercial
factors Educational
Religious

Figure 5: Empirical Model of Consumer Acculturation (Pefialoza, 1994p. 48)
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The model consisted of four components that link both the country of origin and host
culture in informing the consumer acculturation process. Firgtividual dfferences
highlighted the diversity of informants and their journey to the US. This categonprised
factors like: demographic variabl¢siage, soci al <c¢l ass, rural/urba
and | ength of s 48y language;recemcy of Brival ethni¢ identity and
environmental factorsThose informants from rural areas experienced greater difficulties
because they were not exposedMexico to a consumption environment (that may have
resembled the US consumption environmes$ their urban counterparts had been. This
conclusionis also reflective of Jun, Baland Gent r y ds. Theyo@rsl)intheir ndi ng
study of 53 Korean students residing in the U

to abandonthetradt i onalp.8ul t ur eo (

Second, dual ansumertacculturating agentsligned with Mexican and & culture
include family, friends, media, retailubinesses, schoogland churches. Informants relied on
Asoci al net works of family and friends from N
their way around, and to learn English (p. 49). Thihdy tonsumer accultation processs
i nitiated b gentpfrerd pnke ecdrdry tonanetiedmmigrants came to the US in
search of better working conditions, higher pay, and education for their children. Anticipated
earnings and consumption were motivators for immigration. Informants experienced aspects of
trarsformation and adaptatiorhowever because of a growing Latino consumer subcujtiney
recognised that some aspects of consumption had not changed at all

Finally, there were ansumer acculturation outcomegthin which consumers fall into
one of fou groups: (1)they assimilate into the culture of origithat is, they adopt the US
culture; (2) theymaintain their culture of originmaintaining ties to Mexican culture; (3) they
resist the pressure to change, both from Anglo and Mexican cultkexamplefi | nf or mant s
disliked and resisted to varying degrees the materials, time fixation, isolation, and discrimination
they associatedith the US culture. ... [Theglso resisted aspects of Mexican culture, such as
its limits on individuala ut onomy and el ement sp.48)f(4)informants ol i da
physically segregated themselves from US mainstream culture.

Consumerswhile having to consume, did not eliminate their traditional cultural identity.
Rather their affiliation wh their country of origin grew to higher levels than they were prior to
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their migration. In a similar segregatory manniiehta and Belk (1991) explored Indian
immigrants to the United States, finding thia¢se individuals began to oigentify with ther

culture of origin. Emerging fromtheir findings they drew from the research a notidn o

i nformant s dadsa prti nagn do opt rhe st eqp. 46€). Mehtd anédBelk found | t a g €
that:

In acquiring and displaying mementos and souvenirs that prottalian identity, they

are more patriotically Indian than those left behind in India, a pattern that appears to
differ from that of prior generations of immigrants to the United States, who often
engaged i nafiovwveni dve nnthi ft.ihBerhapobedause af their highe .
educational and occupational status, the Indian immigrants studietbegeprone to . .

Ahyperidenti f ipcd@8).i ono with India (

The hyperidentification of immigrants is well documented throughout consumer
acculturaton research. Wallendorf and Reilly (1983) sought to understanglhieisomenon
further by examining the food consumption patterns of Mexican immigrants to the United States,
and found that this was not the case. They determined that MeXmarican food
consumption patterns were not likeose ofAnglos or Mexicans, and dd ot f ollndaow a A
progression from the cultural style of pthe cu
301). Instead, MexicaAmerican consumption exceed#tht d the other groups, to the same
level as stereotypical Anglo patterns. The acculturating indiwdl@bked to attain the
A p er c e pAndloacutoral styk. Their consumption was of an internatisconception of the
American way of lifewhich the resea&hers hypothesised was due torpigration exposure to

the culture, masmedia and postmigration depictions of American life.

Research from around the globe is highlighting differences from the US norm of
understanding and experiencing acculturationstiiter and Holt (2007)dentified deviations
fomPefal ozabds consumer accul turation model t o
acculturation. Their study focused on poor migrants in a Turkish squatter. They spgbogfeed
modes of acculturatiorfimigrants reconstitute their village culture in the city, shutting out the
dominant ideology; or they collectively pursue the dominant ideology as a myth through
ritualized consumption; or they give up on both pursuits, resulting in a shattered identity g c t 0
(p. 41). They postulate that dominated acculturation is the predominant mode of consumer
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acculturation in the world today. This is potentially an important consideration for future

research and it is significant for this research when we corthigiethe methods throbgvhich

Turkish squatters utilesd consumption in &mythicalb manner Which involved the temporary

ritualistic performane of an aspect of cultural life excluded consumption or rejected

consumption had significant impacts on thdentity.

My Reflection

It is clear here that there are alternative contexts through which consumers acculturate

into new societie . The reasons for consuming; ARover.i

o r hyperidentificatio® with their traditional culture hge a significant impact on an

immigrants sense of individual and collective identity and acculturation process into the host
culture. Whilst | start here with a US dominant perspectiveote that there is a continued

movement to consider ethnic minorities away from that paradigm. | am not the first researcher

to ask if a dominant US perspective or model can fit the rest of the.wdilg goal is to
prioritise the complexities of life in Nedealand, rather than signalna arfisweb for the entire
globe.

Religion and Acculturation

Religion is potentially significant in the acculturation of Pacific consumers to New

Zeal and. However, religionbs influence i

overlooked (Lindridge, 2005; 2009). Studies in the area are scarce, with &ienaxceptions

being Belk (1983) who identified thatligions had long been vocal about the contrast in

materialistic values to religious fulfilmentand Schiffman, Dillon and Ngumah (1981)

Schiffman, Dillon and Ngumah (1981) looked at the influendesabcultural (religion) and

personality (dogmatism scale) factors on consumer acculturation in Nigerian students to the

United States. They explored two religioristam and Christianity, finding that religious

affiliation was related to the likelihood accepting products that were unfamiliar to Nigerians
(dependent also on personality traits). Rajagopalan and Heitmeyer (2005) also found that type of
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religion had a positive association to level of acculturation. They explored the involvement of
AsianIndian consumers living in the United States and purchasing Indian ethnic apparel and
contemporary Ameren ¢l ot hi ng. suffjelete who practiceddChrigtityawtere A
more acculturated tha s ubj ect s wip.dOOWw &hiséncohiyruandewmab substantial
diversity betweenaligious and consumption valueflects a similar distinction between Pacific

and Western cultures, where the historically highly religious cultures of the Pacific, the desire

to want more for the individual sits unoéortably.

There is a great diversity between religions and their fit with consumerist culture.
Lindridge (2009) notes that the field of consumer acculturation would benefit from increased
contextual understanding of religidrémpact. Lindridge (2005) foused on the effect of
religiousity on culture and consumption through comparing Indians living in Britain, with Asian
Indians and British Whites. The sample sizewas419.i ndr i dge (aReddakcgatf ound
a religious institution is not akin toeaving religion as an important aspect of daily life. and
religion is an pak4a) tukbtabndondageant 62q09) | at
generation Britisktborn Indian women that were Hindu, Sikh, or Muslim. He found that religion
did have an impact on consumption, but acknowledged that its affect is more complex than
originally thought. Having a wideanging understanding of religion illustrated that how
individuals ¢ o0 n ® express fiieir strength of and identification with religiot ultimately
express their identification with their ethnic group, their acculturation level and
political/idepl&gi cal outcomeso (

MassMedia and Learning Acculturation

The massmedia has been highlighted as a tool for immigrants to learn about the new
culture both pre and post migratio®6 Gui nn, Lee aonsiderédantaanedia( 1 9 8 6)
particularly pictorial massnedi a fAéenor mously power fpud80).and i r
They put forwardthe ideathat massnedia offered a safer and lessky path to consumer
acculturation because no contact or interaction with the host population had tgagedm
Lee (1989) addressed thmstionfurther in his study of Chinesemigrants to the United States.

He found that because ethnic minorities watch more television relative togvthgs in the
United Statesit hei r use of mass medi a, especially t
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learning the value system, the sbciaand i nterpersonal role struc
(p. 774). Television became their guide to American life and they aspired to live life as it was
portrayed on the television. Increased exposure to the host culture assisted in their adéptation

the new culture to a certain extent.

While massmedia is universally acknowledged as a method of learning about the host
culture not all immigrants expose themselves to thfuence Lee and Tse (1994a) found that
the mediausage of Hong Kong imigrants to the United States did not change significantly
upon moving to the host country. Changes were slow and occurred over many years, with many
long-term immigrants (at least years) still preferring ethnic media. However, Lee and Tse
acknowledgedthat immigrant exposure to masse di a assi sted i n accul't
adoption of majority norms. Hmida, Ozcaglesulouse, and Fosseomez (2009) studied the
role of media in the acculturation processes of Maghrebin immigrants in FranceO Qii@n,
Lee and Faber (1986Lee (1989) and Lee and Tse (1994a), they found that there was a
relationship between acculturation and media. Howeve t hey asked be f me d
considered as an agent of acculturation or rather as an indicator of ititefdtare insists that
the former role is correct; our research indicates that the latter concept is also worth
consi depr530).i lfoengagerfent with media assiacculturation for individual does it

also indicate that acculturation has occd?r@&hey recommend further research in this area.

Marketers as Agents of Change

Marketers can assist or exacerbate the consumer acculturation process. Pefaloza (1994)
acknowledged the significant role that marketers can play in the consumer acculfpratiess:
AMar keters were <critically important agent s
Mexican people in the United States very well, even as they were invisible in other contexts.
Mar keters were shown t o i mpaaalturatibreprxocessasnntwommi g r
ways, via segmentation strategies in the United States and international trade between the United
States and Mexi cpoS0). ThiFirdefeat linalemmeantlitatOMexican people
became Ovi si b lofegheirconomunity.her sectors

The val ue o bicultuealrnedatoss rassistingsin tife consumer acculturation
journey is acknowledged within the fieldPefialoza andsilly (1999) focused on rarketer
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acculturation They found that within the ethnic marlgace in the United States, marketers
ackedasbicultural mediators Marketers hadpportunitieso eitherintegrate ethnic culture into

their products and services and/or assimilate ethnic consumer customs into more national market
practices and assumption®Omar, Kirby, and Blankson (2003) also described marketers as
bicultural mediators. Their study expba African and Caribbean companies in Britain and
highlight ed t hat c o mp arosg persanal end scollettives ¢ulturél borders, and
negotiate the competing psill o f mul ti pl e unteard and fredeard wagoust hey i
cultural norms, expectans and consumebehaviouralp at t epr 91)s 0 Thdy found that

Afr i can and Car i bdocamaodated dheip eonsungess, agsimilated them to

mai nstream mar ket practi ces p.&4).dOveralsnprketed e d t o
played a suppting role in the acculturation process for individuals.

Within African-American acculturation researaharketers were found to do much more
then solely mediate the divide between the ¢
markeing professiona who specialis in AfricanrAmerican consumer segmentflectedthe
work of Pefialoza anilly (1999), andOmar, Kirby, and Blankson (2003) as being significant
to the consumer acculturation process. However, they found that marketing professionals
contributed to aspects of the acculturation process that far exceeded the consumer sphere,
spilling 6blackdéd culture into mainstream acce
actve | y shaped t heblackeensumercategory for the tpde; (8) promoted
powerful normative models of collective identity that equated social membership with
conspicuous consumption; (3) believed that Afrid¢anericans used consumption to defy racism
and shared collective identities most valued in Americaniegoc(e.g, middle-class
membership); and (4) simultaneously enacted a positive vision of their cultural distinctiveness
(Lamont& Molnar, 2001,p.31). The potenti al f or theremaulturatiore r st @

process for immigrant groups is significant.

The methods that marketers usereach various segments of the immigrant population
have been considered al oJumg Ball drel Gemayr(10@3) agidas 6 me d
subsequent article, Jun, Gentry, Balhd GonzaleMolina (1994) recommededthat marketers
reach | ess accul turated consumer s t hrough a
orientation More specificallythey ident f y t hat t hat native manguage andh e gr

ethnic mediawould accommodate them. They advocated for the mode of acculturation to be
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identified, rather than assumed to be assimilation. Appeals based on an assimilation mode may
further alienate large segments of the acculturating graiym, Gentry, BalJland Gonzaz

Molina (1994) noted that acculturation was a cyclic process (e.g., Oberg 1960; Pefialoza, 1989).

They recommended that marketers use techniques to reach acculturating people through diverse
meansiencour agi ng tahsossiemi Wwiad h iomly yffaciwtatind) dradisonad o r

acti vp.h.i eso (

Consumption was classed more as an economic funetidier in its conception. Later,
the exploration of consumptioextended this perspective to view consumptionnaim@ependent
social phenomenona process of understanding wider life strategies (Friedni®949,
identifying consumption as a vehicle for social transformation, generating both positive and
negative effects on consumerdVhen considering the consumer acculturation jourmeis
impossible to overlook the reasons why immigrants are seeking out consumption goals. Yes,
consumption is an avenue for learning and interacting with the new host culture and yes, there
are inevitabilities of needing to interact within the marketplace. By, do immigrantsiesire
involvement in the consumption process? Literature around consumption considers the various
paradoxes that face individuals within their new society. These includdah#te immigrant,
consumption is: 1LCreated by exposure the consumer world;)2a source of identity (through
individual consumption and accumulation); & point of differentiation between cultures) 4
facilitating social immersion; and) & point of conflict for ndividualistic \ersis collectivists
values.

Consumption has more recently evolved into a mechanism that cannot be considered in
isolationfrom its social contextBe |l k ( 1 9 8 5) it hasoonlykteen dvithim theé last féw
hundred years thahe chance to seek psychological weing viadiscretionary consumption
has come within e85} irheantreasett epportumity $oe sUMErS to
consume has transpired through augnendeages, greater availability ofredit, and the
opportunity to transcend previous boundaries ofadamrder. Thissituation means that now
peoplecan choose to be who they wantbe and this choice becomes not only part of their
personal identity, but in turn makes them part of a chosen social group. People feel like they
become worth more when thdyave things, acquire more status, receive more respect and
reverencdrom others, in turn making them feel better about themselves (Belk, 1998).
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In more recent human histgrihe desire to consume ressential commodities became
more pronounced. He consmption of noessential commodities became part of a capitalistic
endeavar to ficreate a system of false needs in order to maintain the never ending need to
accumulate capital (Friedman, 1994p. 2). Lunt and Livingstone (1992) warned that this
significant growth in consumption was leadinguaforeseerc o n s e g uTder 1O&0s saw &
boom in house prices, in the use of consumer credit, in personal borrowing and debt, in the
availability of consumer goods, in advertising, and so forth. Yet, we still kreowlittle of the
i mpact these changesoph@r Ve inbreased accessared eymiviegd s | i v
desire to be involved incomsmpt i on resonated vi vi. dWilk(19@4) t h At r
highlightedthe paradox thahdividualsfaced:
Third World consumption is inherently acculturation caused by exposure to world
consumer culture; -atdbwotighdat kendoonsumdrai b e
of fered by the objectéAcculturatedwhatndi vi d
their image suggests, but there is never enough behind the image. Their desire is forever
renewed but never satisfied. Their quest for social identity requires that they spend more
and more, yet the logic of consumption itself cancels theediigat of their acquisitions.
(Phil bert 1989: 63, par apdedind\slkh,199%.p.DHY Haer ne 1

Through this passagé is possible to gain some sense of the triviality and futility of
pursuing consumption. Not only are immigrants sold ardré@at can never be fulfilled, but
there is a continually shifting geali n e . The Aquest for soci al i d
impacts on the choices msumers make to achieve acceptance into a partisotaety It also
depics the choices thegnake in other areas of their lives. Thesasumptiorchoices are made
as conscious indicators of the societgytthavechosen to belong to. Falk an@u@pbell (1997)
highlightthe importance of these choices
The basic choice that a rational individiials to make is the choice about what kind of
society to live in. According to that choice the rest follows. Artifacts are selected to
demonstrate the choice. The food that is eaten, clothes are worn, cinema, books, music,
holidays, all the rest are clweis that conform with the initial choice for a form of
society. Commodities are chosen because they are not neutral: they are chosen because
they would not be tolerated in the rejected forms of society and are therefore
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permissible in the preferred formHostility is implicit in their selection(Falk &
Campbell, 1997, . 17-18).

The choices that consumers make either assist in their acceptance within the culture, or,
exacerbate their rejection from the culture. From the acculturating congipogrsof view,
consumpti on b e cfitimansoo their mew ndsteculttre Lamont and Molnar
(2001) like Falk and Campbell (199,7identified that the decisions and freedoms of consuming
arenot alwaysa rite of passage, but involve elementspoessure and powerCultural, gender
and racial pressure shagiee involvement and partjation inconsumption practices. Lamont

andMolnar (2001)share the difficulties their respondents expressed that black consumers have

when defining theiridenyt t hr ough consumpti on. ABl acks car
their body. . . .it is particularly important to them to display visible signs of high statusin
order to counteract raci sm, to conespibtacksdl y

stereotype . . The need to signal worthiness through conspicuous consumption is potentially as
powerfulastheaper vasi ve experience of racism that b
Molnar, 2001 p. 37). With this insight, onsumptionien becomes the point at which distinction
can be made to differentiate one culture from anotirethe place whereut-group individuas
can simulatemimicand r e d e f i n eacceptabletcsapother euturea s i

In many ways the nature of consuiop has a pervading force pushing it. Western
culture provideghe meanings and the standavdich other cultures embracing consumption
attempt to reach.This pointisggni fi cant i n plighthefthe imenigrdnt whg t h e
desires to achieve those Western standards of consumption. Consumption potentially becomes an
al-consumi ng part o Luntamdlivingsirie 10920 dulthrsby duggéstng
that consumptiorhas becomea major leisue a c t that dreayning aibout, planning and
shopping for goods and then arranging phem in
2). They identified that more than a leisure actiyithe involvement with consumption has
penetrated everyday i f Re o pil e 6 s i nvol vement wi t h mater i
consumption infiltrates everyday life not only at the levels of economic processes, social
activities and household structures, but also at the level of meaningful psychological experience
I affecting the construction of identities, the formation of relationships, the framing of @vents
(p. 24). The host culturédsconsumption becomes the standard by, and the sites at which,

immigrants can participate and be accepted.
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Following Western casumptione&a mp | es, ot h e rfit teeunouldu Kraidy | o o k
(2002) dentifiedthat consumption of the Wedby Maroniteswas mimicry and simulationThe
Maronite youthconsumption was validated through mimicry of an American television show and
simulation of certain features of the aesthetic Western idBady looked to imitate everything
Western, particul ar | yswdllowedmapitly, snatdhel,ugs if fydumgn g s [ w
people were] waiting for something new to deal in orderto fill an unbearable void p.201).
However, the increasing desire to mimic the West was leading to identity crises, through a
fragmented identityThe space bet wealn iwdhant iitsy odcapted i wh a't
realityo is bridged by the wsof consumption as a mediat@hat is most noticeable here is the
desire and need for achieving-gnoup participationthey are determined in theiresolve to
achieve s ohoenessi nd of i

The emerging discourse on the morality of consumption proposes to consider why and
what the moral issues of consumption are. Wilk (2001) identifies the contemporary research
movement of moralising consumption as problematic, suggesting cautibralsowcalls for
continued investigation into the phenomeiiBhe moral issues raised by consumption therefore
have a dual nature (at | east); they are both
reasono, and at t he HBiadiseourdeiaboat mardiitg » distouse thmta r t ¢
has broader cultural, symbolic, and political cornd€gt 255).

Pacific People and Acculturation

In refining and identifying the gaps in the literature regarding acculturation iand
particular consumer acculturatidrfound only two studies that included Pacific people. Neither
of these studies took a focused look at the population. The first of these is Houdton an
Venkatesh (1996). They utibd a grounded theory approach understand the health care
consumption patterns of Asian and Pacific Island immigrants to the United States. The second of
these studies was a global effort using data from over 7,000 immigrant youth living in 13
different countriesBerry, Phinney, Sanm& Vedder, 2006). Pacific Islanders residing in New

Zealand were one of the cultures considered in this study.

The first of these studies looked to understand immigrant consumption habits. With a
view to understanding how imgrant groups utilied health care services, Houston and

Venkatesh (1996) identified that Asian and Pacific Island immigrants expressed hybrid patterns
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of consumption in their health care us&hich meant that Asian and Pacific groups were using a

mix of traditional and Westarmedicine and treatments. Tipiatternwas compounded further

by the fact that sometimes these were used simultaneously. Houston and Venkatesh (1996)
reflected the notions of Wallendorf and Reilly (1983) and Pefialoza (1994), drawing attention to
the needt o Aexpand traditional consumer accul tur

consumption that challenge traditional notions of Arglo n f o rpmdR2).y 0 (

The categori sati on and the hiuRimagcaf ethnec groupd wered e r s O
problematicissuesf o r both studies. Houston and Venka
APaci fi c | avkward, gpaticidady framraessNew Zealand perspective. They neglected
to define the individual countries that they were considering under this bra@d e#ttegory,
instead grouping both Asian and Pacific countries together. For exathple population
i nc | ubdtasdnpt limited to ethnic groups such as the Chinese, Filipino, Japanese, Asian,

|l ndi an, Kor ean, p. 4B)e tTo durthersoafound eopaldtion (ssues, their

fieldwork site wasn a primary health care orgaatsn that deliered services and programmes
tonCambodi an, Chinese, Filipino, Japanese, Ko
Vi et namese @oth8nWithintBere,sPhinndy, Sam, andedder(2006, A Paci f i ¢

| s | a nwdreidetiteda smafii nl'y from Samoa, Fp44)., and the

Identifying findings specific to ethnic groupgas challenging. Because of the global
diversity of the youth projei; finding implications specifically for Pacific youth was buried in
recommendations for all acculturating youth. Phinney, Berry, Sam, and Vedder (2006) identified
t h aulturah maintenance should be desired by the immigrant community and permitted (even
encouraged) by t hpe233,asshaltd participimclusiow énd interactior
in the lrger society. Their recommendations highlighted initiatives that could improve
immigrant integration. The recommendations included: providing stypmgmcouraging
participation with wider societyencouraging acceptance of cultural diversity, and improved
education Phinney, Berry, Sam& Vedder,2006)
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Consumption, Culture andéntity
In the area of identity formation related to consumption, we know that consumption acts

as a form of socialization, status categation, and as a means of signalling group affiliation.
The process of identity formation is complex and rdafered, involing bothdominationand
resistance(Fung, 2002) In order to understand the significance of identity formation on the
culture and the individual, cultural identity is important in providing an opportunity to consider
the bigger picture, while thinkingsd about the meaningful interpretations and contributions of
individual actions in constructing or deconstructing cultural groups (Kidd, 2002). The study of
identity construction particularly related accultural process such as consumption draws heavily
from understanding the meaning of daily human behaviour.

Fungos (2002) study on t he construction
magazines found that the processes of identification can be constructed on three equivalent

consumption levels:

1. by madeling the behaviors of the communities they are sustaining a relationship
with them
2. by identifying with an idealized communigonstructed beauty and seeking to

consume products which collectively suggests mimicry of this idealization
3. by attributing a kid of shelter and support from the emotional and relational
problems of life
These findings suggested that individual and group identity was structured to conform to
the dominant capitalistic logic and highlighted the insidious nature of the dominant/Other
relations in Western cultures. The assimilation of values and identity appears to be being
undertaken within a power vacuum of consuming homogeneity through tribal affiliation (group
membership) and product symbolism (communication), thereby eliminagiegogeneity or the
di versity of choice and the al t ercomsumptoreas Fun
shaping identity to conform to societyébés domi
everyday consumption practices amdividual and cultural identity. While his study rests in
developing gender distinctions and understandings it is possible to conceive of similar findings
within an ethnic based study.
Oswald (1999)more broadly considered the impact of consumptionidamtity for
middle-class Haitian immigrants to the USShei denti fi ed t hat consume
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A...they borrow or buy the cultural trappings
There is a clear distinction in the demand for identy , A...Iin a society th
integration, in a world where traditional group identity around family and nation have broken
down, and where image has replaced reality.o
consumption takes on difient meanings dependent on context and as consumers switch
bet ween one identity and another: AEt hnic co
moving between multiple worlds rather than blending these worlds into a single homogeneous
identity.o (p. 310).
Within Oswaldé conceptualisation of identity formation she categorised the performance
of consumption as meaningful. The theat of consumptionwas played out by the consumer
establishing personal and social identity with the potential outcome fucong being
liberating (1999).Maffesoli (1996) sees the consuming individual as a member of a larger group
whose universe is created pyoduct symbolisni@dstergaard & Jantze2002), which begins to
extend the conventional boundaries of consumer understanding. Maffesoli (1996) views
symbolismin a circular motion that is characterized by a requirement to recognize oneself,
generating duplicity tesahlisdased®mtbdeaatianal associaignn i t i
of individuals having a precise identity and an autonomous existence; as to sociality, it is
founded on the fundament al ambiguity of symbo
becomes the locatioof autonomy, removed from the individual and founded on the fusion and
massification of symbolism. This reframing of the consumer is particularly useful when we are
attempting to deconstruct the assumptions of Western consumption and integrate emolrsdig
world view for the reason that if we view consumer acculturation as a process of communicating
our group affiliation then it may be possible to understand just how this integrates or
differentiates Indigenous cultural affiliation and/or levels ohittg. Consumption as a process
of communication then becomes broadened to be
traditions, rituals and symbolism (culture), socialization, status hierarchies, and ideology
(society) as well as conformityandd i ance (normativity)o (lsterge:e
Deciphering a collective cultural understanding of consumption may provide insight into
how a dominant tradition like consumption contributes to altering cultural identity and values

through the pocess of consumer acculturation. This can be seen when we consider the very

! Large scale uniformity
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different exchange and commodity values held within Pacific communities. Fijians, for
exampl e, believe that t her e i s no poi nt WO r
themselves out, and that accumulating possessions is futile as possessions must be shared and
enjoyed with others while they are alive (Ravuvu, 1983). Western culture however places more
esteem on the accumulation of individual wealth and materialism (BSIR5) revering
capitalistic values and polarizing the cultures through their understanding of accumulation,
placing Pacific immigrants within New Zealand on a steep consumer learning curve. Pefaloza
(1994) found similar discrepancies between the valugesys and understandings of
individualism and consumption of Mexican immigrants to the U.S. and mainstream Americans.
Language proficiency (of the host language), length of time in the host country, and ecological
factors such as; family, pmaigration exjpsure and adjustment to Western customs, and cultural
involvement either reduced or exacerbated the impacidehtity issues andconsumer
acculturation for Mexican immigrantdactors which may also be attributed ttoe Pacific
experience Cultural invol’ement in particular is potentially a significant factor in understanding
identity and acculturation, as the strength of association to either the host culture, or the
traditional culture of the individual may have bearing on their levels of social dralsserance
and in turn manifest during their consumption practices/experiences.

Askegaard Arnould and Kjeldgaar@2005) study of Greenlanders in Demaxgnsider
the generalisabilitf o r culture swapping methods and féc
subject positions as they contend with various acculturative pressures through consumption
pract il6h sThéy mpve beyond previous research on the topic and consider a third
corsumer acculturation force, transnational influence.They extend the view of
postassimilationist theory beyond therth American cultural realm and consider the act of
consuming as a #dtactical choiceo (p. atigel) , an
categories. Askegaard et al, i nstead insist
di fferentiation and emergence of new segments
immigrant consumers use products to negotiate differept@elen the cultures and construct
their own unique identity (Askegaard et al, 2005).

Ustiiner and Holt (2007) examine the consumer identiti@®afen in a Turkish squatter,
and note the synthesis between previdesature of consumer acculturation. Thdentify that

consumer identity is typically the focus with minority identity expression gaining a significant
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component of the attentiorJstiiner and Holt identified three modes of acculturation under the
broader dominated consumer acculturation modehese are: (1) migrants reconstitute their
village culture in the city and shut out the dominant ideology (p.41); (2) collectively pursue the
dominant ideology as a myth through ritualized consumption (p.41); or (3) they give up on both

and this resultgr a shattered identity project (p.41).

Limitations of CurrentConsumerResearch

Throughout consumer research there are calls for greater focus on minority groups.
Burton (2000) like multiple researchers in marketing (e.Befialoza, 1989; Su2Q03; yden,
Ogden & Schau2004) identified that there was a disproportionate lack of research on ethnic
minorities, both in European and American marketing literat@rgden, Ogden & Schau (2004),
also identified that there were large gaps in the aopsion and marketing literature in the areas
of understanding minority consumers and consumer acculturation. In partibelanote that
alongside this lack of interest there has been a continuing call for more research to be undertaken
to understandicculturation and microculturegarticularly when trying to reach ethnic groups
(O6Guinn & Faber, 1985; Pefal oz a, 19Cxyden, Houst
Ogden & Schau, 2004

Researchers have speculated on the reasons why ethnicity, idedtégculturation have
been neglected in marketing resear c,)shenote®i t hi n
that models of acculturatipmlthough useful to assess and measure acculturation, suffer from
variouslimitations. These include thatlture is sen as unchanging and fixed, and ttiedre is
the presumption thatll individuals havethe autonomy to decide what behavioureyt adopt
from the host culture anghich they will retainfrom their own culture. Acculturation is seen as
the wayindividuals acept or reject the host cultutepwever there is little acknowledgement of
the way that minority culture has evolved over time. Wallendorf and Reilly (1983) made the
same point nearly two decadesy oculturdiis adaptive. Collective aditments are made when
changes occur in the material conditions of life. Therefore as a society is confronted with

di fferent condit ip.@Is, its culture adaptso

Adaption has been identified as a trait of consumption as well as culture. Wallandorf

Reily (1983) identified that consumption is an eeeolving construct. Tdé meaning of
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consumption has evolved into more than a product andndrener of consumptiorit is now

about its ability to carry and communicate meanifigsCracken, 1986and lifestyle choices.

But these meanings are constantly changing. McCracken (1986) found that this observation was
of t en o0 v e mgreablonkadod of présprd dpproaches to the study of the cultural meaning
of consumer goods is the failure tosebve that this meaning is constantly in trangit 71).
McCracken expressed this transfer of meaning as a linear progression, from the culturally
constituted worldto consumer gooddgo the individual, and while it considers one flow of
meaning, it reses questions regarding the contemporary relevance of-aanprocess and the
likelihood of using this model crasdturally.

Limitations of consumer acculturation research have highlighted the need for more
flexibility and capacity. Ogden, @gn and Schau (2004) undertook a review of literature
regarding ethnicity and consumer acculturation. They focused on identifying gaps within
existing literature on microcultural and consumer acculturation research. Othezglifound
that there were four mai g ap s : A( 1) Nndceodultufaloreésearoly (2)eA lackhaf r a
integrative research in relation to consumer acculturation studies; (3) Additional research is
needed on acculturation measurement scales; (4) More research is needed on produgt categor
breadth in current academic r esear2yMheyialso mi cr o
acknowledge that the broad categoriesiethni@® , ethrficityo , a rethdicodr e nit Hatey 0O
lumped peopld o get her acr dHisganian a tAsiamoi Sue (2@03)wted thafithe
study of acculturation is predominantly undertalsmparate fronthe environmentherethe
individual lives, yet the perseenvironment match is significant in understanding acculturation
in context. With this in mind, Suielentified four issuesegarding acculturation research: (1)
Measuring the different cultural skills or knowledge witkhe acculturating individuaieeds to
be considered alongsideh stratégies they use to acculturate into the new country; (2) Wéat i
the cost of acculturation? While we already know that there are culture conflicts and value
clashes that the individual has to face, what are the positive and negative impacts on other areas;
( 3) AfResearchers tend to nelasguageefood prefdrencesy e as
rather than tackle the important but diffictdtmeasure phenomena such as affective and
inti mate r el at i p.xis)h(#) pVajoritg-midorityv groupredasioms afe often
overlooked. Hwever the status of these relatiors significant to acculturation research as

relationsillustrate overt and insidious forms of prejudice and discrimination. Sue provides the
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excessive drinking of the Americdndians as an example of needing to understattérpa of

exploitaton in addition to references tmltural difference.
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My Reflection: Addressing the Gaps
Within the review | identify specific gaps in the literature. These are:

Gap 1: How do individuals deal with conflict?

Gap 2: Research needs diversify to other subroups, ethnicities, depart from domin

Western paradigms.
Gap 3: The need to understatiet effect of consumption on everyday experiences.
Gap 4: The need to hear focused Pacific voices.

Gap 5: The need to view culture and aemgtion as fluid rather than static entities.

One of the first priorities of this research is to delve into how acculturation looks f
New Zealand/Pacific perspective, at the individual level. | expect that eifidi
conceptualiation of the accultuation process will differ from that of a USnceptuakation.
Pacific cultures, although sharing some similarities with other global ethnic minoritie
uniqueand therefore need to be researched separately, revedliifigrencesvhen comparetb
what is alreadyknown | want to emphaststhat there is clearly a pattern of omission regarg
the type of research undertaken and the continued calls for more insight and re
Primarily, | point tothe neglect of ethnic groups, minoritiescrocultures, and the importan

of each groupb6s relationship and/ or st at

| want to clarify that | am not entering into the measurement discussion/debate.

confusion regarding the measurement of acculturation indicatestliese is still more wor
needed on understanding the complexitie
approach, utilizing methods which are harmonious with angological, epistemadgical and
methodological starqbints and | intend taexplore individual experiences of acculturation, b
in the public and privat spheres of daily lifel am also adding a new point of view, that
Pacific consumers to New Zealand, which will focusapplyinga critical perspective to th

research though which I hopsvill identify dternative solutions to wellbeing
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Ya

S are

ling

oth
of

S

49

rom a

search.



Pacific Consumer Acculturation
Charis Brown

The repeatedacknowledgments of researchers that there is a greater need for ethnic,

minority research and that there are gaps in understanding consumer acculturation in these

groups issignificant. The admission by researchers in the field that there is a continued absence

of the wider environment anithe context of the individual has directed the placement of my

research in providing thé@ b i g g e r offPactid immiggaat life The ties to culture, family

\1%4

and church for Pacific people are significant components of their lives in New Zekintese

aspects of their lives are frequently omitted from research

The value of eansumer acculturation is not just limited in its relevamoethe field of

consumer research. In understanding consumer acculturatios possible to extend learrin

in other fields, including understanding negative behaviours, tailoring social marketing

campaignsanddeveloping various policy agendas in asesuch as health, education and family

wellbeing.
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METHODOLOGICAL FOUNDATIONS

From the vantage point of the colonized. t he wor d Aresearcho i s |

dirtiest words in the indigenau wor | dés vocabul ary.

(Smith, 1999 p. 1).

It has been to the detriment of Western society, and indeed contemporary Pacific
societies, t hat Pacific peoplesd cultures
repertoire of palm trees, Bacardi rum and inanewnggling, grimacing and swaying

people The irony of this paradise paradigm is the creation of Western minds who feared
their own sexuality, did not understand the nature of their divinity, and whose concept of

identity became captured through a loss of self in relationship to others.

(Pulatu-Endemann & Peteru, 2004, 123).

One of the great current attractions of ethnography to traditions of cultural criticism in the
West, and especially the Marxist tradition,.is. in letting ethnography demonstrate that

the most powerful and noleriticisms of capitalist society lie embedded in the everyday
conditions and talk of ethnographic subjects, more powerful and novel even than the
contributions of intellectuals whose sebinscious task and cultural criticism has been
The ethnographeas midwife, as it were, who delivers and articulates what is vernacularly

expressed in working class lives, and for that matter, middle class lives.

(Marcus, 1986p. 180).
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Drifting through worlds: Finding my roots

My Reflectionon Beginning
My reflection on this part of the journey starts by emphasising that this was never a

linear process. Constructing my ontological and epistemological understandingseathgra
synthesis between themy chosen methpdnd population meant that | had tortinually delve
into my fieldwork, analysjand writing, and then pull back to see where it was taking me. || was

always questioning how | could refine my methods to better assist my participants anpd gain
better insight into their lives. This was an aridg process of bettering me, my researhd

meeting the needs of my participants.
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My Indigenous Dilemma: Cultural Consciousness

Historically, Western research has been Eurocentrilt has had anegative presence
within indigenous communities worldwide (Smith, 1999 Lorde, 2003; Mohanty, 2003).
Traditional Western research has focused on explaining a sitdasibnltimately enables fit h e
predictionand control o f phenomena, whet her physi c apl or h
211). T h evdidity0 and relevance of neWestern based approaches that prioritise subjective
realities and multiple truthéave, in the past,beemx c | ud e d i nexpedresearcherof t h e
Traditional Eurocentric knowledge strives to divide the world into cotmmnts (Battiste,
1996) while the research enacts this desire to dividéis stanceis founded on the view that
Western itellectualism and academia needexist in a sterile environment, presenting only the
reality of the phenomena through the lefighe researcher, without unnecessary processes of
emotion, relationshipor subject input. While postcolonial and poetlern thought reveal that
Eurocentric thought is not universally accepted or experienced, Eurocentrism is still unavoidably

part of the academic discourse and process (Battiste, 1996).

| come into the conversationwith an awareness of thisituation Within the
philosophical and methodological underpinnings of my researchbegin with an
acknowledgement of my dilemma: that of amdigenous researcher, undertaking research in a
Western ealm, on a minority population my own population. | am aware that | am in a
privileged position of having access to peopl
of their lives, but doerot offer those participants the right of rebyttadr the forum for stating
their feedbaclpublicly. Thereforel tread carefullytrying not to repeat the injustices of previous
research | acknowledge that | drifin andout of one world, to the othetrying to find the

balance between academic regoiems and ndigenous sensitivity.

Making the initial choice of method started with a quest for a method that integrated
principles of whakawhanaungatanga [establishing relationships (Bishop, 1996&)etHat and
equal]. Whakawhanaungatangahilst grounded in Kaupap® U o fthe M U o way/agenda]
philosophy provided the basis for my research directiome that built relationshipsand
fostered collaboration and interconnectedness (Bishop, 1996) dsetiire participant and
researcher. | wanted the research to prioritise the partisipadt put them in the privileged
place that is more tratbnally held by the researcher.This was aplace where | was
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uncomfortable and opposed to standing in. | maintain that | am nofi the e afttler o
knowledgein this thesisrather | am a vessel to protect the knowledge of tifimse whom |
learn | am also driven by desire to empower change Pacific consumey particularly as |
haveseen firsthand the difficulties of life in New Zealand for many Pacific immigrafas.this
research | decided that | needed to push gashterpretive position, to the distant outpost of a

critical stance.

Within this chaper, | present the foundations of my researatritical theory,
ethnographyyisual methodsand ndigenous accountability Theserobust foundations are the
footing from which | build the structure of my research. | present an overview of these concepts,
gtartingby clarif yi ng t he questi on ¢héorpcandil move feom théit hi n k|
traditional understanding of this theory to thew fireconceptualisetcritical theory. These
understandings are considered in the context of my roleresmbnsibilitiesas an indigenous
Pacific woman researcher From herel present critical ethnographyestablising a visual
approachand the development dfiendship between researcher and particigwignificant

componerd of thismethod.
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The essence of the inquiry: Critical Theory

Critical theory was conceived in the Frankfurt School, in the eaflyc@atury. To take a
critical approach implies that the researcher is engaging in the inquiry with the expectation that
his or hemwork will contribute to bringing about change in some form (Schramm, 2005). Itis a
systematic rejection of a vahmeutral position and aims directly at freedom, social justice
(Prasad, 2005) and parity. A critical stance advocates challenging the status quaougmitglis
the assumptions of society. The researcherso
of research and promote change and emancipation (Ponterotto, 2005; Thomas SI9&3)ts
conception, dtical theory has evolved from its originaform. More recently a
reconceptualisation of the theory has madalithe more relevant to pestionial agendas, like
those of feminism anddigenous studies. The following section considers the changing nature
of the critical shince and details these of theeconceptualised perspective for this project.

Critical theorycan bedefined asa fisocial theory oriented toward critiquing and changing
society as a whole, in contrast to traditional theory oriented only to understanding or explaining
i t(Pyles, 2009p. 29). None of the original theorists (Max Horkheimer, Theodore Adorno,
Erich Fromme, Herbert Marcuse, among others (Prasad, 2005)) claimed to have a unified
approach to cultural criticisms (Kincheld McLaren, 2003; Prasad, 2005). Ratheriical
theory is an amalgamation of an assortment of ideas and theories that are engaged with cultural
critique (Prasad, 2005). Critical theorisisfied orthodox Marxist thought, deepenthgir belief
fithat injustice and subjugation shape the lived wod 6 ( K& Mckalee, ROO3p. 434) thus
focusing and extending the interpretative tr a
its anal ysi §.d449( Prasad, 2005,

There is some confusion ovéne understanding and applicatioof critica theory
(Kincheloe & McLaren, 2003; Thomas, 199%3asad & Caproni, 1997).The confusion irthe
critical conversation appeats bein distinguishing between critical theory and critical thinking.
Prasad and Caproni (1997) highlight tlatical think ng i s peeagogit movemenftito
i mplant systematic reflection wit p286). Whilee br oa
critical theory is also concerned with ttasea it does so within a framework that differs from
that of critical thinkng. Prasad and Caproni focus on four broad themes that make this
distinction: (1) that all reality is socially constructed; (2) that social constructions of reality are
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significantly influenced by power laions and ideology that limindividuals living full lives
through hiding social contradictions and creating false expectations; (3) that the social and
historical contexts are significant, not only the macrstructure, but also in the everyday
activities of people; (4) that awareness leads to praxicouraging social change and action.

Gaining an understanding of what critical theory has posed several problems for
researchers in the past. Thifficulty is predominantly because of the egbanging nature of
critical thought and theliversity of ideas andheories. However, Kincheloe arMcLaren
(2003) suggest that reconceptualised critical theory of the last quarter of'ticer0ry can be

described as:

équestion[ing] the assumption tCamatla, soci e
Australia, New Zealand, and the nations in the European Union, for example, are
unproblematically democratic and free. Over th& 2éntury, especially since the

early 1960s, individuals in these societies have been acculturated to feel cdmfortab

in relations of domination and subordination rather than equality and independence.

(p. 436)
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Central Concepts in Critical Theory

The belief in a constructed lived experience that is mediated by power relations within
social and historical contexis central to the criticalist positioilKémmis & McTaggart, 2000;
Ponterotto, 2005).fi | d e ectitiqugoyis the central concept to, and, representative of critical
t heory. 't i s Athe i ncessant inavery aspegtsdocaimat i ¢
| i fPeadad2005,p.139). Hel d (1980) explains the critiqguct
critigue of an object a critique which (to put it crudely) assesses an object in terms of its own
standards and ideaisis possibleonl vy i n so far as Oideoltogy <co
which the crad p (0puTe JigenrHabdrmas ladd the FrankfuthSol, the
concept of ideology explains our willing acceptance of the more dominating and objectionable
aspects of apitalism, socialism, and fascism (Pras2@05). Ideology is the power or force that
systemically distorts accounts of reality, concealing and legitimising social imbalance and
injustice (Prasad2005; Prasad& Capronj 1997;Lincoln & Guba, 2003 Thesepower relations
are emphasised further by differences between the culture®éafic and Westerpnhowever,
it is within these power relations that criticalists conceptualise reality, events and experiences
(Ponterotto, 2005).

All major thinkers in the critical traditioheld a belief in the need foscholarly praxis

and ideologycritique (Prasad, 2005), but each therspedhis or herown line of inquiry:

¢ Adrono and Horkeimedeveloped theoncept ofinstrumental reasan Thisi pr oduces a
cultural view of formal knowledge as being (a) detached from everyday human
experience and (b) intended to control nature, people, and soaiah@yre me nt s o6 ( Pr :
2005,p. 144);

e Mar c uamedingnsional manlater Adr ono & H disdudsiens aeeweld) s
centred on the standardisation of all walks of life and the reverfendbde pursuit of
pleasure which should be consideredmese he fAcommodi fi cati on i mj

as emancipatory or sinful (Prasad, 2005);

e Communicative aadn theorised byHabermas ansidered language u¢Brasad, 2005
To be human is to communicate and wittiis is the idea ofenuineconsensugPrasad,

2005) that is rarely realised (Held, 1980) Consensus is the corne

57



Pacific Consumer Acculturation
Charis Brown

theory andwhen this takes place we have an ideal speedhmmuni ty wher e

individuals have an equal ri gH47);t o enter t

e Finally, distorted communicationtakes placewhen meaningful conversations are
prohibitedand when there arviolations to the ideal speech communRyasad, 2005
Habermas was more concerned wahstematially distorted communication(Held,

1980) h a't strategically nAworks to r elpeetpduce,
1992 as citedin Prasad, 20Q5p. 148 with the intention of excludinglternative
discoursesKrasad, 2005 Power relations are implicit with this process.

Inherent within this isdiscursive closurewhere opposing views are skddwn.
Strategi es of t hi s, natoralisatiod, etopicalfiavaidangey addi f i C
pacificatiordo (Prasad, 2005p. 148). Working within the critical traditions requires a

high level oflanguagesensitivitywhich acknowledges the ambiguity and complexities of
language (Prasad, 2005), creating emssis and the avoidance of systematically distorted

communication.

Marxian thought that informedCritical Theory
Although there were major differences between each of the members Efatiidurt

School in their assessment of capitalism, there was also significant confluencevdbkat
Ainformed by familiar lla40-41). aHeld (1280) eottimeas théséle | d ,
aspects of Marxian thought that form tbetical theoreticalfoundation within he respective
analyses of those from tieankfurt School. They are:

1. We live in a society dominated by the capitalist mode of production. It is a society
based on exchange. Products are manufactor@darily for their realization as
economicvalue andprofit, and not for their capacity to satisfy human wants and

desires.

2. The commodity character of products is not simply determined by their exchange, but
by their being abstractly exchanged. Exchange, based on abstract labour time, affects
the objectiveform as well as the subjective side of the productive process. It affects
the former through its determination of the form of products and labour (labour

power) and the latter through its debasement of human relationships.
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3. The products of human labour afiewed as independen, 6 having a | ife
a Onatural 6 value. The soci al and mat e
distribution and consumption are not immediately comprehensible. They are veiled
by necessary illusion the fetishism bcommodities.

4. Capitalism is not a harmonious social whole. Both in the realm of the production of
commodities and in the sphere of illusjah is based on contradictions. The
dominant relations of production restrathe developed forces of producti@md
produce a series of antagonisms. Antagonisms arise in the cultural sphere as well as
in the economic. Contradictions between socially generated illusions (ideology) and

actuality (performance, effects) lead to crisis.

5. The free market is progressiygeplaced by the oligopolistic and monopatstnass
production of standardisl goods.

6. The progressive rise in the organic composition of capitdie amount of fixed
capital per workeii exacerbates the inherently unstable accumulation process. In
order to sustain thiprocess, its protagonists utdisall means availablé including
imperialist expansion and wételd, 1980).

The political task within these tenets is the emancipation of people from the shaickle
these material conditionsdorkheimer defended tke central elements of Marxian political
economy(Held, 1980)and ma i nt eapitalisnd factlitatestan @normous expansion of
production and the ever greater control of nature, it also undermines the necessity for the
perpetualpostponement of gratification . . [It] reducés] individuals to the status of mere
functionaries of economic mechanism ang. enfor
44).

Reconceptualising Critical Theory

Kincheloe and McLaren (2003) ggent their interpretation of a reconceptualised critical
theory for the new millennium. They summarise a guide to the social sphere, helgewgse
guestions and strategies for exploring the world and issues of power and justice. They consider

10issuegelated to reonceptualising critical theory:
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. Critical enlightenment:considers ficompeting power interests between groups and

individuals within a societyi dent i fying who gains and who
(p. 437) Privileged groups W& an interest in maintaining the status quo. Defining who
are the winners and losers in particular social arrangements and the process through

which these occur is the point of critical enlightenment.

. Critical emancipationseeking out the power to cookitheir own lives and exposing the

power/forces that prevent individuals from shaping their own decisions. While we are
looking for forces that insidiously shape our lives, we respect those journeys that differ

from our own.

. The rejection of economic deteinism: fidoes not accept the orthodox Marxist notion

that Obased6 det erpnfB7 Ehisideameans ehat althaugh edonomie 6
factors are important and cannot be separated from other factors of oppression, there are
also multiple otherdrms of power and domination (including race, gendleat are

significant also

. The critique of instrumental or technical rationaliig: s e e n as nfone of |

oppressive features of contemporary soci et
obsssion with means in preference to ends. Critical theorists claim that
instrumental/technical rationality is more interested in method and efficiency than in
pur pose. It del i mits i ts guestions t o f
instrumental/techical rationality often separates fact from value in its obsession with
Aproper o met hod, l osing in the process an

involved in the productionofsoa | | e dp.4838.ct s o0 (

. The impact of desirefi A r e ¢ 0 n ccetia themrly apprecates pestructuralist

psychoanal ysi sé a rejection of t he tradi
individuals as rati on pl438)a nTis belief tallmwmsofono u s b
resear cher s theundormsciogpratessepthayrésigtarige and encourage

negative and harmful behaviou€ritical researchers can push amancipatoy projecs

that promote change avoiding patriarchal, bourgeois, ethnocentdnd misogynist

practices.
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6. A reconceptualised criticah&ory of power: hegemongoversthe need to understand the

various and complex ways that power dominates and shapes consciousnessfisPawer
basic constituent of human existeac.(439) Gr amsci 6 s hegemony i
winning of consent of the mass by the dominant power through cultural institutions,
|l i ke school s, churches, and medi a. Thi s i
are |l egitimised by their depiction as nat

establi shedl Wwagsi tontested by varpidédus gr ou

7. A reconceptualised critical theory of power: ideologihe structures of hegemony

cannot be separated from the development of ideology. Thegemony is the consent
ofthemasseby t he power f ul i t hirvalvesithe euttdrad fgring; a | he
the meanings, the rituals, and the representations that produce consent to the status quo
and t he i ndi vidual so pa 440).i Thes reeonceptpalisadc e s W
perspectivee f ut es t he propaganda model 6s assumpt

manipulated victims.

8. A reconceptualied critical theory of power: linguistic/discursive power:

Languages seen as a social practice thafusstablé andthere is a beliefhatmeanings

shi ft depending on the context. Within
descriptions are not simply about the world but serve to constructiticalistsbegin to

study the way language in the form of discourses serves as a famgudation and

d o mi n ag. 44b)n Biscufsiveclosureis implicit in research, undermining multiple

meaning of | anguageconecbwdyavour of one 0

9. Focusing on the relationshigetweenculture, power, and dominatio@ulture is being

blurred asthe distinction between the real and the simulated becomes untlaar
creaesnew f or ms of ¢oliferatoa of signs gnd ifmagés ifuactions as a

mechani sm of contr k42 n Western societiesbo

10.The role of cultural pedagogy in criticédeory: fiBy using the terntultural pedagogy

we are specifically referring to the ways particular cultural agents produceuparti
hegemonic ways of seeinggt h e new fieducatorso i n t he
contemporary era are those who possesdithedal resources to use mass medjp.

442)
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A re-corceptualied view of critical theory aligns the theory magrarposefullyto the
isstes of contemporargociety. The older conceptuains of the theory haveow been
refined to further consider ¢hadvantages of this theory to the*2dentury. From this
reconceptualised viepoint it is possible tobegin toreshape the meaning of the theoris

relevance to social issyemdto align it to the appropriate methad/
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An Indigenous Undertaking

As an Indigenous researcher | am unavoidably charged with undertaking researct
embedded in culturally appropriate methods, inclusive of other cultural traditions
approaches, and fluid in its application. As a Pacific researcher lefbousresearch to assis
with the betterment of Pacifipeoples. Taufe'ulungaki (200@Jentified important traits o
Pacific research, encouraging the integration of Pacific epistemologies into all fields:

If research is to make meaningful contributions to Racsocieties, then its primar
purposeis to reclaim Pacific knowledgend values for Pacific peoples. It must also:

e increase our understanding of the issues at stake

e |ead and develop consistent future scenarios by increasing awareness of proble
solutions

e use research to improve the lives of Pacific peoples

o transform the practices of those in power and influencing policy

e ensure that educational and social p@ are informed by sound research outcomes

e aimto transform Pacific societies in accordance with Pacific values and aspirations

e take into account the need for social responsibility in addressing the technolg
ecological and ethical questions of inquiry

e use a holistic approach in gaining universal understanding of issues by focusi
interdisciplinary and intersectoral resezh

e expose thencongruencebetween Pacific core values and those of the dominant parag
and educational programmes

e Dbe educative in nature and practical in their usages

e beenabling of and empowering to the researched

e beresponsive to changing Padfcontexts

(Taufe'ulungaki (2000as cited iMAnae et al.2001, p. 8-9)

As a guideline, research methoolad i e s  wi | | be est aldénifisdhas: d
¢ talking things over rather than taking rigid stances
e being prepared to negotiate, beftexible

e usingadaptation and compromise

n that is
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acknowledgingoratory and verbal negotiation have deep traditional roots in Pacific cul
thereforet he 6 Paci fic Wayod6 i s spoken rather
employingkinship networks

embracinguniversal Pacifieotions of generosity with time, labour and property
following Pacific perceptions of time, leisure, dress, food, dancing

acceptinghe inseparable dynamics of church and culture, and indigenisat@hrisfianity

(Anae et al. 2001). It is also imperative to identify thathis research is based on

understanding of Pacific values that includieespect, reciprocity, communalism, collecti

responsibility, gerontocracy, humility, love, service and spiritualip/ (L4). These valuewill

shape the processes thatreusedfor this project

fures,

an

ve
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Critical Ethnography

Critical e¢hnography stems from the traditional ethnographic convention and combines
with critical theory It is oriented towards exposing oppressive practices (Johnsbabgrley,
2003), making valudaden judgments (Thomas, 1993), aptbviding historical and structural
insights (Lincoln & Guba, 2003). The most important difference between the critical and
traditional systemh s At hat a <cr i t i c adalaatgspawaeotdomimamedr s t o
oppressive social structure3 his awareness is used instrumentally as a necessary step towards
social changg ( MWrQOzannye, 2006p.500and wor ks i n fAthe divide ¢k
and the powerMaenguel® 2005,F217).e Critical tanography builds on the
traditional role of conventional ethnography, through incorporatingflective process of
¢ h o o shetwegn cénceptual alternatives and making value laden judgments of meaning and
methodtoc hal | enge research, policy andloaBper f or
It examines not only knowledge and action, but also culture. It expands on the conventional
application of et hnography by extemsdi ngp tihwvh a
coul d be,d998).THowenea anindi ge nous rolepssheeven fuherdhan
that oft he cr i t i c a fole e¢htohghhisgr henpdsiBon Within both the worlds of
AWesterno (res@uduedh) and AOt her o

Kraidy (2002) advocated native ethnography as acsbgory of critical ethnography,
describing the native ethnogr apledand sometimes it r an
antagonistiovo r | d v p. 898)s dhis Uneasy balaned¢so highlights the diffialty with the
t er m fithad anaveidably implies a level of purity that may not exist, particularly as the
hybridity of cultural intermingling distorts the distinct division between cultures G@opean
and Pacific in New Zealandgyeating questios regarding adoption of values and assimilation
into the host culture. The discourse of native ethnography becomes hybrid in its ability to bring
together identity and otherness to undo their fixity, exposing hybridity as not a contradiction of

identity, but ratherasits unavoidable systematic condition (Kraidy, 2002).

The native ethnograph@er r ol e al so &b8Y)gno ubbe DuBaoassbdou
This is a privileged position between the two worlds of academia and indigenity that is fraught
witht he di fficulties of navigating between rele
(1989)double conscd u s ness s houl dranscendentipesiion dllonang ona to Bee
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and understand positions of inclusion and exclugsiomar gi ns and makFrnstr esec
Billings, 2003, p. 403). Thispositioningenables observation of and participation within the
dominant system with the capacity to see incomparably farther and deégteeven with this
acknowledgement, anthe very valid opportunity for insight, research reflecting on Western

ideological assumptions through the lens ofGileeris relatively limited.

Critical ethnography pushes beyond surfaseies and lookstoexpr e t heand hi dder
taken for granted assumptions, disrupting the status Nlamlison (2005) highlights three areas
of the critical ethnographér ethical responsibility, and considers ho@st torepresent the Other
and their world for just purposes. d¢e are through: positionality, dialogue/otherness, and
theory/method. Finding layers of complicity in the everyday taslies critical ethnographer
envisiosial t ernati ve pl6i)f.e plbtsisliibsiifoiggs tifepeseancetd onal i t
A &mowledge our own power, privilege, and biases just as we are denouncing the power
structures that p7).rMadisomidentifies that @iticdl etlenegtaghers niust
move beyondjuestioingt he not i on odlsocitigunp thentoit v @, olby Asubj
Wherecritical researchearmpositiors thenselvedeavesthemopento the opportunity to be proven
wrong; it is reflexive, a turning back a@heir positionand representations.

To be grounded i n the nportanat tomdgotiatingean apéht h er 6
di al ogue that moves toward fAsubstanti al and
Ot h er 6 s Magdison, 2aD%p. 9). The dialogical stance is candid and resists conclusions,
keeping conversations between thsaarcher and the Other opamd ongoing. In this wathe
perception offtimelessnessthat traditional ethnography suffers froim removed Critical

ethnography presents the dialogue between researcher and the Other that:

moves from ethnographic preseaatethnographic presence by opening the passageways

for readers and audiences to experience and grasp the partial presence of a temporal
conversation constitut ed torg, yandtybaming©t Thesr 6 s v
conversation with the Other, brouglfiorth by dialogue, reveals itself as a lively, changing
being through time and no | onger an artefa
immobile and forever stagnaiiiMadison, 2005p. 10)

Finally through critical ethnographyt is possible tosee t he practi cal
Aperformanceodo of cri ti c alritical itheawyriry action (KBadisot i ¢ a |
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2005) . i We . .r te intgrpret or illumimatearsgcial action. However, in composing
a lay summary, designing inteew questions, or coding data, theory may inspire and guide, but

it is a methodol ogi cal procp%y that directs a

M ovement tothe Visual

Ethnographers have long used visual images (Pink, 2001; 8elozinets, 2008;
MacDougal, 2006; Mclean & Leibing, 2007) as film and photographic technologies have
allowed them tado so Primarily, during these early ethnographic efforts, the visual was about
the Aobjective recordingd of the natives, or
camera and researcher were paramount to the success of the inclusion of the visual. Visual
images were utilised to capture ethnographer observations of their subjects, and provide
corroboration of their experieas. Howeveras MacDougall (199) points out although there
has never been a lack of interest in the visual, there has been a kadwiédge about what to
do with the visual. Early remedies to tlpigblemwere to bring theexotic to the world (e.qg.,
Hottenbt Venus). Hol | i day (2004) noted that ii mages w:
journals in the early 20century as theydbc ame seen as fiemotpils98)o and
Pink (2001) identifiedhat even later during the 194@80s the environment for presenting the
visual remai ned hostil e, with accusations of
objectivity ard scientificr i g opu 7).0 Viqual images and representations were considered
Ainvali do, with some opponents suggesting tha
pi ct Pink20@Lp.{[).

During the P60-1980s debates centten theappropratenessand place of visual images
in ethnography.Seminalworksduring thisper i od | i ke Col |l ierds (1967
Phot ography as a Research Methodod began to ar
asset to d@d to the ethnograph@r toolkit. Spindler and Spindler in theoRward to Collieés
(1967)book distinguish the differencghen photographyis employed in research: Us ual | 'y an
anthropologist takes a photograph to illustrate a finding that he has already decided is significant
. . . He waits until whatever it is happens, then points his camera afig.camera is then
incidental to his research activity and comes into useihathe fieldwork period.. . . This is a

legitimate use of the camera but falls far sludrthe poential of photography p. (x). Spindler
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and Spindlel at er acknowledge Collier as inductivel
take a picture of something he does not fully, or even pattiailyerstand something that he can
record for later undstanding. And the explanation can come not only from his own
accumulating insight but from a native informant as aveil (xi). Hence thephoto elicitation
movemenwwas born from Collierdéds new techniques.
However Collier reverts tqustifying the methd in terms of its scientific validityd T hi s
approach is consistent with scientific processes. With it we can arrive at a sound position for
appraising theyclopaedianass of documentation found within cultural photographs. Elements
that might remainntangible can be anchored into a cultural frame that can finally accommodate
the whole photographic recardp.(104). InCol | i er a(i986),aterlrdvised andl s
expanded editio of the same title, these sentiments offooming to systemated doservation
reiterate that their view of the visual within research hacchahgedjihe photograph fixes the
image b r anal ysi s @r64), rreeagpuirraditsigacl s ¢(is contiasttoi t y o,
Anarrative basgfesdt ewineriuati ctahheyoni denp.16R)i ed as #fn
Collier and Collierds interpretation of th
opinion could be used with written teta provide realist observabns. Pink (2001) describes
their perspective as depending on A(@8.rFPeal i st
notes that thiperspectivas what they were also criticised fo©Otherethnographerduring this
period felt that the visul and indeed that ethnographaterpretation were&onstructed
narrative® o r 6partiMatDougal (197B)badl taken the stance that there was a
fundamental inequalitint aki ng an Ao basafimmd Kk @ema@al ( Grtigmstea w,
24). This observational quality inherently made the obseareoyeur. MacDougall insisted
insteadthat film become participatorygreating relationships between the fitlmakerand the
filmed. Grimshaw (2006 described thisrelationshipa s ian ,exdalogue grea
conversation between different parties, rather than a task animated by notions of data collection
and scientific interpretatian p. €5).
Geertz (1988) identified that there could only be parts of the whole expressed. Although
his inferencewas made with earligreldwork accountgi.e.,Ma | i n o M Diary id the Sirict
Sense of theTernd (1967 a n dArgdhauts of the Western Pacid1922)) the dilemma
remaine¢d % tracial. . . not because it reveals the reality of ethnographic experience but

because it forces us to grapple with the complexities of such encounters and to treat all textual
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accounts basedonfieldwdk as par t i gl97).6Me cas drawdront thisotigueihnat (
any work thatfixes the subjedbut doesnot consider the view from thensof the Othercould be
considered apar t i al ¢ omas Cliffardc (1986) lakiklled this in his earlier book
AWritingffCiudttiuoreq.

Clifford (1986) defend t he use of the term o6fictionso
of Afalsehood, of something merely opposed to
hi storical trut hs, t he wayp6).t Chffprd sawtkat tiey st e ma
acceptance of Oet hnogr ap hibebeneficialttontreedesearsisa nher e
Asource of r epp A sThis mavamen toveatd ethnageaphic fictions and away
from universal truths promoted a more accepgngronment of visual researciBehar (1996)
alsodescribé the turning tide of heanthropologicafield:

Il n Anthropology, which historically exists

taboo than selfevelation. The impetus of our disciplinejthvits roots in Western

fantasies about barbaric others, has been

Ai ndi vidual 0 realities. The irony -is th

understood as having a complex, psychology and histosgrvhn g a fAweodo t hat,

recently, was viewed as plural, ahistorical, and nonindividuated. Lately anthropologists

have been pushing at that irony. this has led to retheorization of genres like the life

history and the life story, and the creation obhg genres like the sed#thnography and

ethnobiography. (Behar, 1996,26)

More recently there has been a growing acceptance and awareness of the value of the
visual (Holm, 2008) Major shifts were made during the 1990s when the visual became part of
an intentional departure away from positivistic scientific research (Pink, 2008 andwhich
continuel into the 2000s

Visualising Consumer Research

Within consumer researchse of the visual has increasatthough thisnethodhas not
beenuncontested In the following section | provide an overview of some seminal research
utilising visual methods with consumer research ahtbok at contemporary biases toward the
use of visual methods in the field also.

Wallendorf, Belk and Heisley (1988&liscuss their use gfhotography andideography
within the wider Consumer Behavior Odyssey Projdthotography was utilisedrawingon an
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autodriving technique, which Heisley and Levy employed later (discussed next). Videography
was used not only aa dat collection tool, but ao as an output of the researchs they
explain:fi ananuscript cannot capture the richness of the audio and visual data gathered in this
project. Consistent with that rationale, all this paper attempts is an outlinetopit®illustrated

on the videotape. There are just some things that a paper can't do for a nesgacthSo, see

t he vi doebd8).apeo (

Heisley and Levy (1991)develoged an autcdriving technique building on Collierés
(1967) photcelicitation techngue. It was designedbgi ve At he i nfor mant i N
authority in inter pp.@37)l mghis methodgphotographs were takene nt s 0
by the researcheni t h e p ahorheiard ithenthese phstographs were utilised at a later
time to elicit insights from informants Informants were not involved in the choice of
photographs initially taken, nor were they involvedthe final selection of photosHowever,

Heisley and Levy included a form of collaboration between the reseaatite participant:
Aautodriving is a positive step toward achiev
soci al research e mm RGPk i Aumdriving added ersdibilitya to lehe 0 (
researcheds own interpretation andunderstandings foa given situation and allowed the
participans to become more active in the interpretation of themselves and their lives.

The Zaltman Metaphor Elicitation Technique (ZMET) (Zaltman & Coulter, 1995)
expmds on Hei sl e elicimtontechnggues & morepgdimoal neeans of conducting
advertising research (Coulter, Zaltman & Coulter, 2001). In this method, the paticipan
provide their own visual images (both settated and externally created photographgoand
pictures). During the sestructued interview these images provide the participamith the
opportunity toexpress more freely their thoughts and feelings on the topic under investigation
(Coulter, Zaltman & Coulter, 2001).

In the same year as the ZMETcHouten and McAlexander (1995) incorporated
photography into their ethnographic design. They used photographslive the lived
experience, but also as a record of dAvisual s
motorcycle customization, andt her behavi our s iDavidsorbrentedd DS C o0
subculture of consumptionp.(47). They explored the sehlture of Harley Davidson riders, and
inevitability their own evolutioa r y s h iodtsider$ r tacmept@ncg tpassing as bikeds
Photography was implicit in their representation of HDSC.
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Pefialoza(2000 used a multhnet hod et hnographic approach
processes of producing cultural mesgs ataw st ern st ock ps&8)ow208Ind r od:
Pefalozgresentedthecos umer s6 poi nt of v i EBheemeathodiriclbded s a me
the use of participant observationsdepth interviews, photograph records and material analysis.

Over 550 photographs were taken of the ewe@r a6 year period. They were collected to
Aémaintain visible reco20d0sp. &) Thephotpgraphsalsond ac't
signaled areas for further research.

Video emerged after photographnd film had secured their place in the ethnographer
toalkit. Collier and Collier (1986%awthe potential of video for field work because of its ow
cost in relation to film and the possibilities of extended filming houBsiring the late 20
century it quickly became a viable method for collecting anduceyy participant perspectives,
although it is not without controversyHeisley (2001) explored the current bias and potential
future direction of visual research. She identified various barriers to researcher use of the visual
including: a) that visualwork may be seen as less seriob¥;the loss of control can feel
uncomfortable or threatenirigr the researchec) alack of familiarity; d) thatthe written word
seen to be more intellectual than the visealthelack of a peer reviewrpcessy) a sgnificant
workload (Heisley, 2001 Belk and Kozinets (2005b) also identify the same distinction as
Heisleythathi t i s still true that western society p
or spokerndwor do (

On this note, it is possible to see that although great progress has been made in advancing
the use of visual methods within consumer research, there are still attitudes around the visual that
need to be altered®elk and Kozinets (2005b) noted that mopesific types of visual research
carried additional negative perceptiofisv i deogr aphy i s at the margin
consumer and marketing research. there remains a prejudice toward video. Videography
tends to be perceived asibg cbser to data than thearyp. (97).
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Video Diary Method Development

Video diaries are a tool of ethnograph@utside of marketing, video diaries have been
used as the main method for various studies on minority groWgghin marketing visual
methods are beginning to develop as legitimate and significant processes through which to gather
data for research projectBdlk & Kozinets, 2008). However video diaries have been largely
neglected within marketing and have only more recently legwpted as components of
multimethod approaches (e.g., youthture (Helyar, 200%). Video diaries in particulacould
be utilized more frequentiyn consumer reearch(Brown, Costley, Friend, & Varey, in prinand
other areas(Geeson, 2007; Buchwald, Schah&ursen, & Delmar, 2009where their
incorporation into consumer projects could assist in providing greater insight into understanding
how consumers functig reflect, feel and understari@rown et al.,in print). Within this
section, | look at research that has identified video diaries as the main method.

Video diaries are participaigenerated video archives (Gibson, 2005), produced to
capture researchere f i ned activities and events of a pa
visual data, verbal data is als@ptured contributing to a mudgnsory experience when
reviewing the footageVideo facilitates oratorya primary method of traditional canunication
in many Pacific communities, both currently and historically. In previous studies where video
diaries were utilised as the main method, researchers gave participants varied times and access to
the cameras, anywhere fralnweek (Gibson, 2005)pt2 months (Noyes, 2004; Holliday 2004;

Rich, Lamola, Amory& Schneider, 2000).

Video diaries have been usad the main method of data collectionvariousresearch
projecs outside of marketing. Primarilyesearch has been on vulnerable groups, e.g.catedi
patients, school children, disabled patiertgyes (2004) used video diarias the main method
alongside other qualitative methods to map the learning dispositions of primary school children
prior to theirtransfer to secondary schoql. (93). His use of the method entailed setting up a
private fAdiary roomo at the school that the ¢
use the room one day a week for seven weeks, with the everdedl for a roster to be
developed to ensure all children were able to access the rdbmresearcher and participants
agreed on the content of the diaries which Noyestaterk nowl edged as fddevel o

of personal di areyop.1@@)wr i ttend to videotap
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In addition to Noyes work with video and children there have been more studies
developed using this method@uchwald,SchantzLaursen and Deinar (2009) also utilised the
video diary methoavith children. ltwas as part of a larger projedlillions of Stars-i f oc us e d
on obtaining knowledge of childrenb6s handling
which is to ensure the best possible care for the affected fair(jie$3). They undertook the
method in a similar manndo Noyesbut with the camera kept in their homes for an agreed
period of time (for exampld month). PRutine diary entry timesvere scheduledo that the
children would keep to a dailymetable, which they recommended would be suitable for a
particular hour of the day (e.g., after dinner)The participantswere instructed to record a
summary of their day, their thoughts, feelings and reflectioftse equipment was returned at
the end of the agreed period of time and the tapes were collected at geisalsta, for the

researcher to review and analyse.

There are many different ways to utilise the video diary methBdo | | i day 6s ( 2|
development of video diaries focused on using the method as the primary collectiof hal
useof video diariesgave participants more freedom during the fieldwork peridthe project
was focused on capturing identity performatieeideaiit hat i ndi vi dual s make
identities according t p 159%.eHollglgpy aanadusted tarhifat t hey
interview with each participant, giving them a specific set of guidelines to follow. She then left
the camera with them for up ®omonths p.1599). o pi ¢s f or r e dheprdcticeg 1 nc
of dressing in clothes they normally wore for stayinggoing out, or going to work. Diarists
were then asked to film themselves in their typical choice of outfit for each setting and to
comment on them and what the clothes, hairsty@sellery, and other bodily arrangements
wer e desi gnp.d599).0Atheand of thiyyperiod she collected the tapes and talked
over the experience with the participant.

The flexibility of the video diary method
ways is significant. Gibson (2005) took the approach of @voducing video diaries with her
participants. She used video diaries to crépsaticipantgenerated video accountp. @) with
10 young men who had severe physical impairmerBgcause of the limited mobility of the
participants they were-fpreevifidbeud | veittoh caa meg ma lt lh a
baseball cap and connected to a standard digital video camera placed in a bag and hung from the

wh e el cph?.i Gibdon (ndertook an inél semstructurel interview and then gave each
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participant one week to record a vidgm2).that n
Subsequentlya final interview was urgltakenduring which time their created video was

viewed and discussedGibson identifiedthat throughout the video diary process she ather

family members of the participant were involved with guidisgd in some cases-coeating the

diary entries. Shaotedthat on ocasion she controlled the cameir@advertently directing the

discusgn and participaris focus.

One longstanding use of video has been with the VIA meth&ich, Lamola, Amory
and Schneider (200Q)sed thevideo diary methodknown as Video Intervention/Prevention
Assessment (VIA). Although this particular video mebd was initially developed in 1994 at
Harvard Medical School (Rich, 2004) its current use has developed iteraRiely (amola,
Gordon & Chalfen, 2000Rich & Pataschnick, 200Rich, Pataschnick& Chalfen, 2002Rich,
2004). In this particular study, Rich et al, (2000) studied the variatiomse t ween parti c
medical history interviews and thei s u a | npa469)d 20 youre) pedple(ged between 8
and25years wi th the instructi on s(RichoLaniola,eGardodm& us ab
Chalfen, 2000p. 157). Participants were trained in the use of the camera and were asked to
record narratives of how they managed their asthma ovetoa8 week period. They were
provided with a list of video assignmentshich included it our s of t heir f
neighbourhood environments, activities of daily living, such as meals, school, and play,
interactions with health car e pRichegtiald2000g. , and
471). Each evening participanigere asked to record a personal monologifetheir day,
including their thoughtsfeelings and observations. A research coordinator met with them
weekly to exchange tapeand discuss any concerns. A final interview was undertakih

each participant

Within consumer researctbunderland and Denny@02,2007) utilise video diariesn

their commercialconsumer reeach practice,Practica Groughttp://www.practicagroup.com

They have assigned msumers tasksuch asimicrowave and refrigerator use, theoking of
favorite meals, the life of pickup trucks, channel selection among satellitedigitdl TV
subscribers, skincare routines, and beer drirkking( 2p04). 2Consultants collect the footage
and the collected footageedited tocompositea 30 minute tdl hour length documentafor the
client
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Video diaries provide an opportunity to capture the daily processes of consumption,
including; thoughts, feelings, emotions, information about pseh, financial concerns,
anything related to consumptioand any acculturative experience that could potentially be
relevant. It offers the participanain opportunity to reveal descriptions of their experiences
without having to doso with someone elsg@resent.This method does not mean that the
researcher is absent from the recording process, rather there is the unavoidable inclusion of the
researcher when and how the participant chod3asies (2008) noted that one of the central
tasks of the visualet hnogr apher S nt o contextualise
circumstances in which the recording is made, as well as on the dalcimprovements in
observation (p. 133). Therefore this method is not used as a conventional form of transcribing
taped interviewsratheti t i s i ncluded with the intention o
the voices of op48erso (Denzin, 1997,

The video diary method is problematimwever, in that previous researchers usingovide
diaries have not delaped an irdepth instructionabuide for potential researchemsanting to
embark on this method. In an attempt to addressvikeknesgin the following chapter) |
describe a transferable process of the methodhatoother researchers have instructonthis
version of the method and moairesight into the challenges anmnefits ahead of thenh.also
address how to overcome the hurdles and provide a general overview of the process that could be

utilised for other research topics.

My Reflection
Videodiaries are not an easy solution to timore difficult task of ethnographyhey are

an additional tool in the ethnographic tool belHaving paticipants capture their own lives
both the mundane and the exceptionalundoubtedly a fortuitous thinfjlot only are weble to
view and reviewootageof situations that participants consider importahtit we are also abls

1%

to understand routines, uncover insights into the behaviours of lives (both spoken and discrete)
whichwe may not otherwise be privy. t?\e get to experience looking atportion of theirlife
through their lens. We can also gadditionalinput intothe participant by family reflecting o

=)
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a recorded event, experience participant epiphanies as they review themselves on camera and
seekinput from others into their interpretation of a particular event or discussion.
Recording the visual throughdigital camera offers an alternagwvroute to achieving
what many ndigenoufeminist/criticalresearchers are hoping forthat is, a chancéo return
the power of researching back to our participantsprovides participants with the opportunity
to take control of their representatisand record what they chooseAs is debated by some
ethnographers when is it appropriate to pick up the camera? | no longer have to ask. I have
already removed myself from that decision. This ma&sn aneffort to remove myself from the
research process, far from it. In fadtfound myself more and more in front of the camera,
within the gaze of the participant and indeed sharing my life and family with them as much as

they were with me.
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Friendship as Method

The concept of friendship andterpersonatelationshigin research is not ne@iHendry,
1992; Tillmann-Healy, 2006; Staller, Blogk& Horner, 2008) Harper (1996) mentions briefly
the concepts of friendship, companionship and relationship in his fieldwork on tramps who ride
the freight trains in America.Hamper expressed the complexities of his relationship with his
travel companion:
At first he taught me how to make it on the road and ignored most of my questions.
Something changed the chemistry between us and he stepped out of his normal role to tell
me about his childhood, his parents and his life before hitting the road. lanaddenot
to expect such sefkevelations, and | think Carl sensed as well that they constituted
transgressions of the normal tramp way.. When he opened up to me | responded with
friendship (category from my life, not his). When he distanced hinidelt rebuffed,
and | felt a great loss at the end of our time together. | never really learned to experience
the world as a tramp and | knew that unless | moved completely into that life my values
would probably remain in the world of relationships anchmitments.(Harper, 1996p.
66)
In the milieu ofthesefascinating storieghere idlittle to explain thentricaciesof gaining
those mutual feelingShereader is acutely aware of the significance of the various relationships
as part of what madepiH a r p jeurnéys
Friendship as method is based on various established approaches to qualitative research.
Tillmann-Healy (2006) founded her use of the method on the approatheserpretivism
stemming from hermeneutics (interpretationand versteha (understanding from
phenomenology She included aspects ofnfé ni st t hought whi ch Acorm
assumptions with political commitments to consciousness raising, empowerment, and social
change op. 2(¢7). Patricia Hill Collin® Standpointtheory incorporated afocus onpower
relationsmuch like critical theory Thisapproachc onsi der s fAdi al ogue, re
ethic of caring that invites expressiveness, emotion,d e mpat hy ((@Baeiledin n s, 1
Tillman-Healy, 2006,p. 277). Aspects of geer methodologieand Mi c hel | e Fi neds
Awor ki ng twerealsb yap &f benfseadship method.
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My Reflection

Under t aki nfiiendship asunsethad ias not initially a conscious choicg.
Although | was acutely aware of my desire to remove the traditional pavialance between
researcher and participant, | had considered tbhecisionmore an extension of the critical

ideology and justified my appach to participants as being concerned and awvaDuring a

presentation, miatay throughmyd i scussi on, I vbiy brotlees &pprabchaob o u t

my participants and if | felt | would have had the same results had | not been standing g

ver my

participants so much. | realised that what | had been saying was not being conveyed in a

manner that truly illustrated the depth of the relationship and how significant each participant

became to me. | did not emphasise that my involvement with participants wesabout

ensuring their webleing and reelling their experiences and stories of their lives at their own

pace, and under their own direction. Gainimgitualfriendship and building up characteristic

of friendship based on trust, empathy, respect, ap@ae were my ultimate goals and | shar
both of myself and my family in order to achieve those outcomes.
Although not all participants remained friends with me, over the duration of

involvementthey were the people that | interacted with masiny life. Whether | was prese

with them, or way from them theyere foremost in my conscimess Are they doing ok? How

are they dealing with that issue? How is their study/work going? Did they reveal too much
themselves? What do their family migers think? Are thegll right after that fight with their

S
ed

their

nt

about

partner? What do they think &aJvycelationshiphwmih each y t

participant was my priority and in the instanagkerel remain in contact an¢h friendship with

participants| attempted to maintaibringing them into my research and my life.
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Critical Discourse Analysis and Thematic Analysis

The analysis of the video diaries and interviewsre conducted utilismg Critical
Discourse Analysis (CDA)CDA was complanented withthematicanalysis. The choice of
CDA stemmedlirectly from the selection of methodology and metho8gz (2008) identifies
t hat di scour se asansiyedevet so amnts endetstand hadvtdisceurses and
practices togethec onst i t ut e t he Areal i tyop 187); laterh e S0
acknowledging that CDA has its foundationgidiscursive psychology, ethnomethodology and
f oucaul di anp.181).phe mazdm discursivg analysis also complements the critical
theoretical stance that forms the foundations of the research.

CDA offers the opportunityo understand, from participadtexperiences, wider social
and cultural structuresContext is explicit in the analysis process (Sitz, 2088)onegoal of
this research is to seek understanding of the power structures inherent within consumption
processes that contribute to immigrant acculturative experience, CDA facilitates and enables not
only an awarenessof societal structures, but also intendseixplain social interaction and
structure (Van Dijk, 2001)The appeal of this analysis asoin its exploration of relationships
between (a) discursive practices, events and texts, and (b) the wider social and cultural
structures, relations and processetendced to understand how such events arise and are shaped
by and through the relations of power (Locke, 208z, 2008.

CDA is utilised asa tool to interpret thecapturel, individual experience®f the social
context, meaning and assumptions of consumptidhomas (1993) describes this process of
interpretation asdefamiliarizing ourselves with what we have seen and di@ing it into
something newexpressing h i sa waysof distancing ourselves from the takengranted
aspect of whatweseeandalong us to view what we pdé3)e seen
Locke sums up CDA agql) Viewing human subjectivity as at least in part constructed or
inscribed in discourse, and discourse as manifested in the various ways people aretahé ena
sors of people they are; (2Jewing reality as textually and intertextyamediated via verbal
and nowerbal language systems, and texts as sites for both the inculcatitimeac@htestation
of discourses; (3) iewing the systematic analysis and intergieta of texts as potentially
revelatory of ways in which discousseonsolidate power and colo@ibuman subjects through

often covert position calld_ocke, 2004p. 2).
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Sitz recognizes that CDA must consider its interpretations for multiple audiendes an
must encompass threspects: (1) a critic of the discourse aiming at discovering inconsistencies,
contradictions, paradoxes and dilemma dispdalgg the discourse; (2) a sodiagnostic critic
seeking demystification o f cursivie goracticesy and 3 v e, A
prospective critic associated with an ethic and pragmatic dimension, seeking to interpret the
discrepancies and contradictions of the discourse by linking it to other types of discourses (2008,
p.181).

The use of thematicnalysis was employed to pull togettiereadsof participant diaries
to weave into thdarger storylines. The storylines were developed from themes that became
apparent in the analysis of participant discourse and undeniably through the visual agpects of
diaries. Wherdiscourse displayed elementsaaintradiction, paradox, dilemmaderationand/or
confluence in the reading and vieng of participant diariesthese were noted arabllated in
A t h e.mEashdheme became part thie subplots of variousstorylines, with each storyline

reflective of the participantbés journey to Ne
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4. CREATING CRITICAL ETHNOGRAPHIC VIDEO DIARIES

Drifting into the Research

B e i mgmyiiesearch has always been an important focus of mine, both as a researcher
and as a Pacific womarin working with cultural groug that are both a minority and historically
sensitive to research, pa i cul ar | vy r e s @@ thec populatieni | nvgnteddto n e i
interweave myself witmot only the text of my thesis, but also throughout the entire process of
fieldwork collection and analysis. To begin with, | hedew concerns on my mind. Firstly
wanted to use a method that was cultyralware andsensitive to the population that | was
researching, and secondlybnted to use a method that would embrace the critical stance and
encourage partipant reflections and awarenesdsing Finally, | wanted to ensurehat

whatever method | chose, it woujenerte enough data to result irtteesis.

| entertained the idea ofideo diaries when | was considering storytelling and other
narrative techniques. | found some interesting stugsegyvideo diary collection. Primarilyan
article on sexuay performance by Holliday (20Q04vas the catalyst for my decision to use this
method. The depth and candour Holliday gained from her participants using video diaries was
remar kabl e and | was fasci nat e Buringyhe feldwork f oc u s
stage in her research, when participants had access to the camera, each pédidigantre
stage in narratingjis or herown lives and exposing aspectshig or herroutines that appeared
unanticipated by the researcher, and on occasion bpaheipant. Although my eventual
method for diary use divgeda way f r om Ho l it waslsacgedsful imvartedh voags,
through:capturingp ar t i c i p a n ts andmullipgesopporiumtiesi fogefleictions Diaries

were acknowledged by some participants as a catalysefeonathange

Much of the difficulty | had aftethis early processingvas in developing a process to
undertake this method. Therew e no pr e s c rhoy todiproeesseas whatdoald |, or
rely on. Initially | turned to literature on written diaries, journals and-setordings (Wheeles
Reis, 1991; Holbrook, 1995; Hogan, 19%%auls 2000; Patterson, 2005; Waddington, 20Q05)
however | quickly learned that although some issuesenttte sameand thatl needed to

structure the method significantly differentlyTo overcome thigproblem| began a thorough
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search of diary processes and visual methods, ranging from health to the social sciences and also
within marketing. | found thathere were really no guides showing me how to undertake this
method and shape it to my unique project. More concerning was that there were no suggestions
for gathering participant knowledge, eliciting deep participant reflections anckewgering how

toa t r a cright gatiapant® for such a graphic and permanent method. Thus began my

journey of developing a workable and successful method for ttmsdbdata collection.

Having laid the foundation of what my research wamg to do, and how it wagoing to
do it | had tothenfind specific answers to the questions that | had constructed. There were
severalfactorsimpacting in my decision to select a method, not the least of which was the

priority of the participanbeing centrain the research.
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Before Entering the Field trialling the process

Deciding on video diaries as my chosen method, and knowing that | had a
responsibility to my research populatiomere just the tip of the icebergFrom here | had to
establish ayuidefor recording thatould assist participants during their recordirigp develop
thisgui de | deci desbdhe mdthad and createhtive nécessary process based on my
own experiences using video diarid3uring 2006 | startedrialling the process bigeepng my
own video diary at home gained significant insight into the video diary process by undertaking

onemyself.

Concurrent with this personal diatybegan a video diary &l with a woman in her &0
| wanted to find out about the difficulties of filming, technology, the regularity of entries, the
quality of entries, and the relevance of participant input. | dropped the camera off with the
participant and picked up tapgsveek later, without adtional contact. It was during this time
that | realised that | was focusing too much on the safety of the equipment, and the quantity of
footage, rather than on the quality of the entry. | kept requesting that the participant keep up
with daily entries ad sometimes the participant would be starting an entry at midnight, or later.
Upon reviewing theseecordings| also found that they were just blow by blow accounts of the
day. There was no insight inteer life, the lives ofher family, nor any kind 6reflection that

would be useful for the project. This was a steep learning curve.

To encourage further insight by the participant | attempted to provide suggestions of what
to film and how to reflect on it. Howevdrfound that the participant wasly doing things that
| had suggested and was making no attempt at having a communicative relationship with the
cameraas| was hoping for. The guidelines of topics to discuss had become a prescriptive list
that the participant adhered as she felt tha regearch required a strict formla. The
participant also confided in me thsttecould not understand how whake had to record could
b e Ar e dtevasracthisopoint that | knew | needed changes to the way that | supported my

video diary partigrants.

| decided to make multiple changes. | became much more visible in their lives. For
example | made myself available 24/7 for participants to reach me for personal or study related
issues. | maintained regular contact through email, textingppat visitsand telephone calls. |
worked atbuilding up a relationship of trust and respect. | relaxed my expectations of daily
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entries and instead emphasised recording an event and then reflecting on it afterwards. |
suggested following the recomnud topics for talking about daily issues and recording events
especially during the early weeks of recording. | shaped questiorsadbparticipant based
directly on their experiences of the previous
canmera equipment and being concerned about what would happen if participants lost or damaged

the camera. | wanted them to feel like the equipment was theirs for the duration of their diaries

and encouraged them to capture special events (e.g., familggget her s , chil drenos
they wanted for their own collection and not as part of the research project.

| learnt that a semsiructured scrip{one that described prompt questions, typical

activities that would be advantageous to recard$extremely helpful in promptingarticipant
discussionHowever, although thiapproactwas valuablesarly on in the diary processlost its
value after the routine of diary entries became ingrained into a daily schedule. hiadlao
valuable realisan when reading about the Consuntgehaviour Odysseywhich made me
awarethat | needed participants to capture more than theerms their bedrooms dromes The
Odyssey was an ethnographic study that extetitedghouthe United States

Unlike most field studies, this project is reot ethnographgf a particular site, other than

the broad context of American consumption. Rather than focusing on a particular site or a

particular type of product, its focus is on how people describe theguenption and the

deep meanings this consumption can have for them. They do not see their consumer

behavior as a purchase process, as have many academic and corporate researchers.

Instead they see their consumption as a pervasive and sometimes impeantanttipeir

lives. (Wallendorf, Belk& Heisley, 1988, p. 530)

Similar to the Odyssey Project wanted participants to explore their lives and the
wider context of their environmentather than just the inside of their bedroom at hoihteoped
thatl could be privy to their experiencessuch a wayhat would illuminate my understandings
of their accultiration processes as consumés, rather than focusing on a particular site of
consumption or consumer produdt focused on understanding the ader context of
consumption. | needed the camera to be a tool to capture their wider lives and external
environment. But | was not sure about how to encouragachisty. This was an epiphany of

sorts as | began to understand that a talkingdhprowded only one dimensiorof a
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multidimensional opportunity. With a camera | had thgportunity to view consumer
interactions between the participsrand their family, community, workplace, studwhile
socialising, relaxing, being happy, purchasiigconflict, anything that they would take the
camera to. There were significant possibilities if participants felt that the camera was theirs.
While the process for video diaries still had to evolve during subsequent participant involvement

many of the barers and rigidity | had as an instructor of this process had diminished.

85



Pacific Consumer Acculturation
Charis Brown

Ethical Approval

Gaining ethical approval as an academic process was important for the forward
momentum of my research and the security of my particip&tkscs approval was retved
during November 2006 from the Waikato Management School Ethics Comnhiétdleered to
the University of Waikato Research Ethicedrlationsand made thesultural needsof the
research participants a priority. If there was ever conflict between my critical stance and
indigenous methodologies andy research objectivethen | deferred at all times tocalturally

sensitive approach.

Consent Process

Gaining consent frorparticipants for the purpose of capturing and disseminating visual
images was an important part of the ethics process. | wanted to be able to use participant images
for conferences to both the community and within academia and | needed to use thafamage
my thesis. |tried to be as transparent as possible about what | would use the final footage for
and | wanted to ensure that my participants were comfortable with the images that were going to
end up in my care. | wanted to mitigate any concerrnspdndicipants may have hadbout
sharing their footage by allowing for multiple opportunities to add to, amend, or omit their
recordings and involvement in thesearch project. Therefolejeveloped a twstage process
for consent{Refer to Appendix D: Steps of the Participant Process for Video Diaries) that |
would describe to participants alongside the participant information Fkgstridix 1.1:
Participant Information SheetStage One Conse(ppendix 1.2:Participant Stage One
Consent Formwas designed to ensure that participants were fully informed of the project and
their commitment in the research process. I
involved in the project, while outlininigis or heright to withdraw at any stage.

Stage Two ConselfAppendix 1.3: Participant Stage Two Consent Hawiterated the

t

researchero6s intention to utilise al/l aut hor i

including, the PhD thesis and academic outputs. There was an option for the participant to
decline thisusageand/or the community output. The second stage consent form was completed
weekly to release footage collected for that week. Once the secoadstegnt form was

signed after | had collected tap#®en | began transcribing and analysing footédgaough |
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receivedconsetto use participantsdé real names we hav

of the sometimes sensitive content in their ratiehs.

Counselling Services

More than just meeting the academic requirements of the Universitggs focsed on
making a change, or having outcomes for each participant. Realising thiasitehison could
potentially cause conflict in participadisves, | established protocols for addressing participant
needs if they arose and if | could not asdistcated Pacific focused counselling services that
would be able to assist my participants if they required support. Where | was unable to assist the
participant, or | had extended the boundaries of my knowledge, whether culturally or
emotionally | soughtprofessional adviceThis camethrough counselling serviceand cultural
advisors The advice | sought was lotor my participargand me. If it wasnecessary, | would
sensitivelysuggesthat they seek (with my support) further assistance. sbore of thassues

that | cameacrossparticipants had previously or were currently receiving professional support.

Cultural Protocol

Cultural advice and support wesn onrgoing requirement of mine throughout my
fieldwork and the PhD. | found that many of thdturaladvisors | had established relationships
with during the arly stages of my thesis were not available later when | needed their advice,
especially during fieldwork. | had to
adapt to thissituation by acquiring
new cultural mentors. | found
mentors within academia, through
work related colleaguesand in my
own family. | was also able to seek
advice and specific word translations
through some participants dodtheir
families. This interaction was
24. 3.2007 particularly successful as many were

SO intune with their culture and the

Figure 6: Dinner with my family and theirs. customs, always willing to share so

87



Pacific Consumer Acculturation
Charis Brown

that | could learn more abbtheir culture

| had made a commitment to learning and utilising cultural values of gift giving, sharing
food and giving information or keeping participants informed of my progress.cdmmitment
was important to me aswanted to go beyond the boundaries of researcher and grow the
relationship between each participant and myself. Unfortunatiely part was sometimes
extremely difficult asfinancially it began tobecome costlyover time. Howeverat every
opportunityl would provide lunch, coffee, chocolates, anything that | codltithe end of each
participantdés ti me | presentesdnDVD antha takertdi a c «
thanks:a book, flowers, voucher, winé varied for each participant. Ome occasion | felt so
upset at my inability to bring food to a part
field note that captured my embarrassment and disappointment:

It was a successful meeting, | had HRase [my daughter] with me, butfdlt bad. |
di dnodt have enough money t.olddreelbag formotr ni ng

being able to do that. It just felt wrong. But unfortunately there was nothing I could do

about that. I 611 just b methng. Bditdou ettt wash e a m
a very foreign sensation because | bring t
do it this particular ti me. Yeah, just an

a feeling | want to repeat. (Charis, Fiefibte 14" Jan 2008)

Participants would also invite me into their home to share a meal, coffee, cake, wine or
go out for a meal. | intensively critiqued my role in these environments asking myself if | was
moving beyond the role of researcher and intenidship. But friendship characteristics and the
gualities of trust, respect and empathy were part of how | approached my participants and
represented myself. | was not a researcher to them. | was a person, a avooter,a fellow
studentandafriend. Thereforel unashamedly embraced this as part of our growitegaction
and relationship, finding that confidence grew and | became privy to life experiences that

sometimes they had never shared with anyise
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Video Diary Equipment
After gaining ethical approval from the University | needed to find funding for

equipment. | worked my way through department stores and websites that specialised in camera
equipment and found what | thought would best suit my requirementsfiamecase of uséor

participants. | was primarily concerned with removing technological barriers for participants.

My academiaepartment had agreed to fund the initial purchase of equipment and in 2006 | also
received a substantial grant from Trust Waikato to pueclaslitional equipment that | required

to have more participants 0 emyregliremenjwadthatbcor di

hand all equipment over to the University of Waikato upon completion of my research.

Final equipment included: 2 x PANASONIC DVD Video Cameras VDEO0; 2 X
PANASONIC 3CCD Mini DV N\WVGS180; 2 x Camera Tripod Universal; Mini DVDs for
recording in cameras (Memorex 8cm DVMRAM 1.4GB) x 30; DVDs for editing (Imatiof
DVD+RW 4.75GB) x 100; Tags for Mini DV cameras (TDK Mini DV 60) x 40; Hard cases for
Imation DVDs x 100; DVD and case labels x 100); External hard drive storage (lomega External
300GB Hard Drive); External Sound (Panasonic Microphone RPVK25); Audio digital recarding
for backup ound (Olympus D& DVR Notetaker); Participant Photo collection (FUJIFILM
FinePix A400 and A500 Zoom Camera); Digital image editing software (Adobe Photoshop

—

Elements 4.0 & Premiere Elements 2.82CCD); Word processing software (Microsoft Office
Home andStudent 2007); Extra USB ports (USB 1.1 HUB).

Just as Clier and Collier (1987) statedj Vi deo i s in a raplid st
devel opment and many statement san dbservaiotnmgy s o o0

remain true today.
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Identifying Potential Participants

| came into this research from a pRAacific mental healthorganisationwhere |
experiencedand obsered firsthand the difficulties of life in New Zealand. What | recognised
was that there wergmilaritiesin the presenting issuéisat ignored country of originMany of
the struggles that Pacific people were experiencing were common to all Pacific groups in New
Zealand.Addictive and excessive consumption habits wereumtue to one culture or nation;
rather these issueblanketed many Pacific groupsWithin these negative behaviouvgere
similarities in the outcomes of the transition that each individual was making, from being part of
a whole, to becoming an individual within New Zealahty justification for undertakinghis
project with such a diverse group of Pacific nations becomes possible through thetisisndar
experiences, rather thahe complexities of difference within their respective cultuiedo not
attempt tohomogenise the Pacific experienagather | want to understand the broader issues
related to Pacific experiences in New Zealand. decided upon &acific population with the
intention to prepare for and present the differvigws of Pacific people and their own
interpretatios of whothey ae, how they see themselvasdtheir own historical perspectives of
their country, emphasising the individual characteristics of each culture as they appeared.

Criteria identified for the @rticipant selection process wergentionally broad to
include adiverse array of individual characteristics and experienbesing the ethical approval
process| nominated features of Pacific people that | recognised as important for my research.
Although | tried to keep barriers to involvement to a minimthmrewere particlar criteria that

| acknowledgeas important:

1. There is diversity of Pacific Island descent, more specifically there would be participant
representation from at least four Pacific nations.

2. There is diversity in the length of time since migratio New Zealand (i.esome have been

in New Zealand for many decades, others have migrated more recently).

Participants have migrated to New Zealand from a Pacific Island nation

Participants reside currently in New Zealand

Participants have sonweiltural knowledge, or memory of their traditional heritage

o a0 bk~ w

Participants are willing to be involved in the research and share their experiences utilising

visual formats.
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These criteria were identified as desirable attributes to gain insight inthvirsity of
the Pacific consumer, especially as this targeted group are from very diverse settings (i.e.
different geographic locations, cultural traditions, etiquette, expectations, histories, spirituality,
and, economic climatesMy presupposition wathat the experiences of consumer acculturation
and learning how to become a consumer in New Zealand may be influenced by various internal
and external circumstances. Although these experiences may be unique to the indhegtual
are more likely to higlight universal issues and processes through the diversgioonés and
experiences Thereforel looked to recruit participants from at least four Pacific nations, with an
array of ages and durations of stay in New Zealand. Idebligtended to havean equal
involvement from males and females; howewggnder differences were not a focus of this
research. Living circumstances were also diverse as theranaegionally, scope for family
involvement and participation in the research process. llfihattempted to recruit participants

from a variety of sources.

Participant Recruitment

| used various recruitment techniqueBhese includedisnowballing ( wher e each
the people | contacted, make contact with their own networks about my prégeaily and
friend referrals, flyer and poster distribution, presentations requesting participants at
student/community events, and widespread emailing via community and educational
organisations that targeted Pacific peopldese organisations includgte University of Otago
Language Institute, University of Otago Te Tumu Postgrad Studémitgersity of Otago Pacific
Islands CentrdJniversity of Waikato Language Institute, University of Waikato Pacific Cultural
Groups, Waikato Management Schébh ci fi ¢ st udent s, Pacific Peo
individual/client contact, just community contacts), amongeh In addition to these mass
emails | sent outpersonally addressed emails directed at-idelfitified Pacific individuals in

positions on boards, committeasdcultural groups.

Initially, | had been concerneboutthe time demands omparticipants In particular
| had thought thathe length of involvement in recording over @8weekperiod would make
recruitment very difficult. Certainly for some potential recruits thisne commitmentwas a

barrier;however many were also very eager to join and be part of the video diary process.
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Fortunately as | had a good response,radtavas able to selecparticipants
purposefully In total there were ove20 potential recruits for the duration of the recmeint
period (between late 2006 aadrly 2008). | discovered that while recruits were initially excited
by the idea of recording, some recruits illustrated early on thatwkey not able or willing to
stick with the process of filming. In some cases | would have successful emails and arrange a
faceto-face meeting only to have them not show up, or | would meet with them once and
arrange a second meeting to hand over equipiued again be leftaiting. With some of these
recruits, correspondence would dwinddevay and others would decline participation after

acknowledging that their workload was toorsfigant to take on such a lotegm project

Nine participants were ceuited in total during the course of this project. In my
proposal | had originally nominated numbéeetween 5 and 1®iowever | had not antigated
the quantity of footage fromach participant, or the depth of insight that | would g&m them
During the course of fieldwork | had one trial participant whose footage did become part of the
final project, one participant whose camera was stolen during the fourth week of his video diary
processand one participant withdraw after an extended periddre (over3 months) with the
camera, buwvith no significantprogressaving beemade.

Figure 7: Participant Details

Age at Reason for Livin Migration
Name | Country | recruit- | Recruitment e . 9 9
migration circumstances age
ment
. . . 20s
Personal Marriage to New | Hamilton, married, 2
Martha Fiji 64 ) )
contact Zealander children, working (19609
Hamilton, widow, 3 5
Personal Marriage to New ) ] 200s
Mabel Tonga 47 children, working,
contact Zealander )
studying (19803
Poster & ) Dunedin, single, Teens
3 Sarah Samoa 21 _ Education ) )
presentation studying, working (20009
4 Joel Tonga 42 Snowballing Education Dunedin, married, 4 11
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children, studying,
working (19709
] - ) Dunedin, single,
Jessica | Samoa 21 Emailing Education ) 19, (20003
studying
15-17 (1980s)
Dunedin, married, 2 for high
SR Education and ) ) J
Ruth Rarotonga 41 ) children, studying, school then
marriage ) :
poster drop working again at 40yrs
(2000s)
. ) Dunedin, single, a
Paul Fiji 21 Emailing Education o
studying (20005)
_ _ Hamilton, pulled out 35-40
Melanie Fiji 41 Snowballing Job e
of study (2000s)
15-17(1990s)
moved back to
] ] ) Hamilton, married, Samoa,
Natalie Samoa 31 Snowballing | Job and Educatiof ) o
working migrating
again at 30
(2000s)

Undertaki ngeapléoPaci $ticdy

There arevarious debates on the appropriateness of undertaking research on a

homogenis d

| s |

group
ander so.

cal | endo riieP accd miman Ipye okprl cevon i n

acknowl edge

t hat

what [

have

onthe experiences of individuals from collective cultuwwemingto New Zealand, to understand

how being involved in a society that prioritises the individual, impacts on their identity, journey

and acculturation process. | deliberately chose to lothret to fourPacific Island nations as |

felt that there were significant differences between the nationthatttiese differences could be

highlighted throughout the textroughthe individuas éxperiences.l worked to ensure that |
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did notdraw broad strokes over the differences aimilarities of the culturesather | worked
toidentfydi f f erences and discuss these where rele

wider culture.
Using Pacific language

Various Pacific languages §Smo a n , Tongan, Fijiamd MOoki)l
have been used throughout thideo diaries andext. A glossary has been provided at the

beginningof the thesis for easy reference.
Identifying fiPacific Peopl®

| collectedthe video diaries of nine participants from four Pacifations: Tonga,
Samoa, Fiji and theCook Islands. Most of these péicipants identify with more tha one
Pacific nation, for exampleéRuth identifies asa Cook Islandebut acknowledged that shésa
had a Samoan father griderefore was Samoan als&arah was Samoan but had a New Zealand
mother; Mabelvas Tongan firstbut had Niuean heritage and had lived many years in the Cook
Islands so she felt drawn to that culture al&ven more interestgly, however | noticed that
when | spoke to some of my participants about what or how they identified themsehoetd
usually get a variation or hybrid of cultureSarah half-caste;Mabet Pacific islanderRuth
Fruit salad;Jessicafia-palagi; Martha New Zealander, which emphasised that many Pacific
people felt part of and aligned with other Pacific nations. They favourably acknowledged their
diverse heritage as part of who they were, not as a negative, but rather as a naiteNegfly
all of the participants recognised that they had mixed idenkigwever the country and culture
that they most closely identifiegith and were born invas the nation that they identified that

they were from for the purposes of this reskarc
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Charting the Video Diary Method

Recruitmentg gain initial rapport
Assess individual for prgetermined suitability

Technical training. Weekly topic guide and daily prompts introduced. The
Stageone consent signed. Participant is given equipment commencement
of diaries varied
‘ considerably.
Encouragement
required during
During Weeks -6: Checkin during week with participant via this time.

txt/email/phone callc this can be brief. Meet with participant after 7
Always interact with days, collect tapes, provide new tapes, talk through any issues that may
the principles of have ari_sen, use all contact times to develop relationship, listen.
GFNASYRA Cultu_ral etiquette: always bring food/beverages to every fecéace Ask participant to
YSHK2RE meeting alternatlvely. meet at cafeDO NOT RUSH. Get second stage undertake
Ui consent signed. Afterward, make field notes. reflections rati

empathy are than _just dia_ry
paramount to the ‘ entries. This
development of any y y means a
relatlonsh|p. Bring Review tapes and make copies as soon after that meeting as possi. t;}e;:mgm ;snt
iy fam|I.y = and write down questions, comments for the participant. Email these pd/ y
appropriate within 2 days to the participant for their response on camera for the et andior
occasions. Share following week. future.
myself.

-

Continueto Véeks 7and RS LISY RAY 3 2y LI NIAOALI yiQa LINBINBaa
readiness to finish. Continue with structure of previous weeks

-

Upon participant completion of the diary process review all tapes,
ensuring questions raised during the diary period are answered.
Assemble some questions and current themes (from their diaries and
other participants diaries) to discuss/collaborate on during the final

interview.

-

Undertake final interview. Present final gift to participant and copies of
their diaries.

-

Maintain contact with participant regarding progress of analysis/findings,
{ additional questions. Provide them with copy of findings/outcomes

Figure 8: My Video Process
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Capturing the Everyday: How did | use video diaries?

The way that hdapted video diaries for use wRlacific participantglosdy followed my
intention to keep nselfasthe esear cher Awr i tt e rmboutthe useafthie t ext
method withother minority groups (primary school children, asthma patients, homosexuals,
physically impaired male patients) and felt that the adaptation of video diailesed to tle
sensitivities of my groupwould aid in gaining the depth of insight that | knew | needed to
achieve participant buyn and the possibility of emancipation. This section details my use of
video diaries.In its final metamorphosis there were three stdgesny video diary process.

These stages and the timelines for undertpkny version of video diaries aoharted in Figure

8: My Video Processand described further.
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Stage One Recruitment and initial interview

Stage one was recruitment. Initial assessments were undertaken during the first
meeting. Participants were asked if they were able and prepared to commit toGveslss of
video recording. | ran through description of the overall PhD projedthe participant
information sheet (Appendix 1.1)pth stage onéAppendix 1.2 and stage tw@Appendix 1.3
consent formsglaily promptsn the video diary participant guidéppendix 1.4) and theweekly
topic suggestions (Appendix 1.5)'he daily prompts were intended to encourage participants,
especially at the start of the diary procesgjto assist the participant in thinking about what to
talk about and how to start. Promptsac |l uded: your wants and need
needs; achievementshallenges; upcoming eventemembering how things were in your past.

I n addition to the daily prompts | t ook
that video participants often need topic prompts to assist in the documerdhinformation
relating to the phenomena being studied. To assist participants in staying on track, weekly topics
were provided. The participant could choose to undertake themed discussion during each week
for video diaries including capturing commo daily activities. Weekly topics were also to
encourage participant regularity of recording, keep thentopic and avoid procrastination.
They includeddescribing changes in your life and that your families post migration;
interviews of family membet recording a lunchdentificaion of prized possessions; recording
a church servicegr other event.

It was also during this meeting thiaprobed into the participasiilivesto ascertain
their willingness to share and considered how | could enceuttsig further. Finallyafter
gaining therequiredconsentl would provide the participant witthe camera equipmentshow

them how to use,iand arrange a meeting for the following week.
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Stage Two Doing ethnography and making video diaries

As the main data collection stage, stage two tvatongest and most meticulous. During
this stage, participants could choose what they wanted to share on film but were guided quite
closely by me during the first-2 weeks. Traditionally in solicited wten diary methods, the
collection period of participan®ntriesis around 714 days Pauk, 2000 Patterson, 2005). For
video diary collection, some video diary researchers have maintained dhoeiames (e.g.,
Gibson, 2005) however this period ha been extended by many researchers te2amionth
period (e.g. Holliday, 2004; Ric& Pataschnick, 2002), providing the particigawith more
time to reflect on their experiences.ddcidedto go with a longer timeframe to allow for more
engagement with the participant.

A single video diary entry ranged from 2 miites to over an hour in length. i¥h
depended greatly on the content of thdy)partic
they had undertaken their diary entriBarticipants varied greatly in how much they shared and
how personal their entries weré&ontent varied from discussing the mundane, i.e., household
chores, to irdepth personal reflections that participan@yrhave mulling over for many years
prior to my contact with them. Diaries gave them the outlet to be able to evaluate and assess
their lives.

Building a level of rapport and trust with the participant during this sfdgged a
significantpart in termsof the depth and insight each participant was willimdpoth try to give
me and truste with. Thisstagewas a very difficult period andipon reflection of my time
with each participant, | could see the moments of trust weaving in and out of edicmsklp.
Although | worked hard to maintain contact and a balanced communication of both personal and
study related issues, | was still aware that | could sometimes end up chasing participants for
meetings, weekly tapes and even ending their involvertient past the 8 week timeframe;
others wanting to start recording; no progress being made). ilMalvementobviously had
some level of strain on the relationship but was a necessary and unavoideblEd my

continuing progress

Fieldwork Regions
Most fieldwork wa completed during the periddecember 2006 March 2008. Any

fieldwork outside of this periodonsisted ofinal interviews. Video diaries were undertaken in
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two major cities in New Zealand. The first of these, Hamilton is located in the North Island of
New Zealand. The second city is Dunedsitpyatedin the South Island of New Zealand. |
intentionally located my research outside of Aucklathé major cityof New Zealand and home
to the largest paRacific population in the world Because | wanted to understand experiences
of Pacific peoplewho have had to adapt to New Zealand socigglated from their wider
culture  Auckland has many areas that miribre Pacific in their visibility of Pacific
communities and in the extended families that live thetdowever, all but two of my
participants had lived in Auckland for at least some of ttigie in New Zealand They noted
that Pacific peoplén Aucklandhad changed anstated thatheir reflections had become clearer
to them as they stepped away from Aucklarlarticipants described beiadple to watch the
changing nature of, or, the absenceauniitural protocol, obligation and custoim their family
members who lived in Auckland

Whilst undertakingvideo diaries | needed continual access to and contact with my
participants. To have this | ensured that while they wetbe process of creating theildeo
diaries| would live in the same city anthdt | would make contact at least once a week. There
was only one participantho had a carara when | was not living close. tever, | maintained

regular phone and email contact and visited frequently when | was in the city.

Regular Contact

Over the course of the-8 weeks, there were regular weeklyimekly meetings with
each participant to gaudgas or herprogress, change tapesnd run through any concerns,
comments or queries that participants may have had. Regular contact with partieipras

occasion their familieancreased their trust in the recording process and gave them additional
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motivation to complete thentries Contact times became a point for me to bond with the
participans and develop a more intimate understanding efrtivider life and personal goals.

On many occasions the video diaries were not discussed. | encouraged the partaifzdit

about things that were on their mind, issues that they may have had with children, relatives, or
friends, anyliing that theywanted. It was rountil later in the fieldwork process that | began to
appreciate the significance of this time for the participant and also for me. These meetings could
take from 10 minutes to 5 hours depending on the issues raised and the devetdpthent
relationship.

At the conclusion of the weeklyAweekly meetings, | would review the newly acqdire
diaries andespond to the participant regarding any questions, comments or further issues that |
may have had. The content of diantréees variecconsiderably frontultural events captured to
mark the significance of their country (e.§amoan Independence Day Celebrations), totsp
days, weddings, family BB supermarket shopping, present purchasing, or just lounging
around with friends at hoen Most participants worked towards recordindeaist one diary
entry every day. bwever with busy lives participants were rarely able to achieve this
regularity Rather than stressing over this, as | had done during the trial participant phase, |
aked if participants could summarise any dthyesy had missed. Alternativel,they had been
unable to reflect on a particular evehaiskedif they couldreturn to this topic and reflean it
later. Often thisapproachwould result in multiple refldons of an event and provide rich and
in-depth insight into how a participant thought and experienced an event. This wide diversity in
each participantdés interpretation of the guid
one of the greatest bdite of video diaries Each participanillustrated unique initiative in

translatinghis or hetife to camera.
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Figure 9: Some participants were more prepared than others.
White-boarding a lifetime for video diaries (Mabel)

The fieldwork stage was continually refined to better enhance the experience for the
participans and engage thenm orderto makemeaningfulreflections. This was a time for
flexibility. In the case of one participanthe camera remained with her forep8 weeks. Hr
diarieshad become marked with life changing reflections and epiphanies that had surpassed even
my own optimistic expectations. This medium had allowed her to look inwards and her naturally
intuitive personality had equipped her with thells necessary to critique parts of her life.
While | knew that | had to move forward with other participahtielt a much bigger need to
remain in the life of this person rather than chase a timeline. | decided to leave the camera with
her and see i$he would move to her own conclusion. This conclusion camelafjtear with
the camera and even though her entries were sporadic during that extension, she was still
resolving issues that were raised during the course oftielvement. Flexibility for herto tell
her storyand in her own timgas paramount in this situation

At the conclusia of each personal contact timegither wrote a brienote to myself or
more oftenwould record a brief summary of the meeting ondictaphone The field notes
compiled became a great resource for writing up. | realised that many of the small components
of meeting with participants and the burdiof trust and relationships wenearked by little
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steps in the revelation of experiences and feelings. Tihdsgacies during personal contact
times were extremely significant in the development of the relationship.

Figure 10: Script for diaries (Natalie)
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My Reflection

| had already become aware of the negative effects of oppressive structures, partjcularly
harmful consumption (excessive, compulsawel addictivé on Pacific people during their moye
to New Zealand. But in taking a critical stance | sought to gain deepdeistanding into why
these were murring issues, and, into how individuals could change the outcomes of] their
involvement in these structureSor example, to encourage participants to understand their
migration to New Zealand and the impact of thatlwem, | requested that every diary entry be a
reflection. Reflections could lmn the day, on the past, on the present, on themselves, on their
family. These reflectianprobedhidden memories of the past triggering insights driven by
participants and bcame the catalyst for future change and undeniably, in some cases, their own
emancipation.Only when participants pulled at the threads of connection and experienced
Aepiphanies at their own pace did | begin to discuss with them the implications ofitisaiht.
On the occasions where | had alreathached my own conclusions timeir issues| would
refrain from discussing my opinions Instead | looked to draw out a particip@town
understanding olfiis or herlife. As they were emerging from theppoessive structure | too was
learning to shake off the shackles of the traditional rigid researcher and become invested in the

well-being of the individual. | was experiencing my own emancipation.

Dealing with procrastination

There were two maibarriers to keeping participants recording. The first of these was
getting participants to start recording and the second was keeping participants motivated.
Predominantly participants were consistent with making progress. However, | would
continualy @ cour age movement forward i f .aGepmgrti ci p
participants to start recordingas sometimes a slow proces3herefore | would allow for a
fibufferd period so that they had time to ease into the recording process. Doifiggttientry
usually resul t e dand starting ibthe @amykprocegeing. Havever ¢hes was
not always the case. One of the final participants struggled immensely and put up barriers to
recording. Even though | had tried on many occastonencourage her involvement oves a
month periodl reached a point where | realised that she was not interested in being involved at

all. My recorded reflections illustrate my futile attempts to move forward:
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| t 6 s "oflFebruaty52008. Friday.l had a meeting today witklelanie one of my

final participants. | 6ve been struggling
start her diaries, but sheb6s been putting
work her through thisvith encouraging emails and supplying questions which are quite
specific, almost like | was sitting there with her prompting her. | find it really hard to get

her started but she had finished a tape and | was going to collect that today. | had an
appointment with her at 8.30[am] today, this morning, but to my disappointment when |

got thereof courses he di dndt have the tape and wasn/

excuses and | felt myself getting quite annoyed, but these are busy times | guess. So | just

have to be patient, but itos 2607 bared, it
now Febuary the 18'[ 2 0 0 8] so weodre |l ooking at near |
not hi ng. So thatodés quite disheartening.

rude. So that was disappointing. | just spent $10 on morning tea for her wholé office

cause she was at wor k. But | have arrange

gonna go there and collect the tape that she has completed and then this week after |

review it, 1o6ll try and do that Guestiach:&#ay ni g

so that she can get moving on them and also remind her of the weekly topics so that she

can use those for inspiration to start fil

and how sheos progr es kke d sadiitthhs beem equity t hi n g

disheartening, just the lack of progress, continually. (Charis, Field ndté-éb 2008)

When | met her at the markets later that week | did pick up the tape. Unfortunately the
tape had only one brief r docnamcel from Pecamber lasting d a u g
only a few minutes. There were no further entries. | picked up the camera from her ofi the 10
of March 2008, with no further involvement from her.
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Stage Three Final interview

The final stage of the prose involved twophases. First] would review collected
participant footage andoteanddraw out any themes present in the diaries. Pphigesswas
difficult with the first participantgs | had less insight into the bigger pictuecondly| would

undertake a finasemstructured interview with participants to collaborate on themes, ask any

additional questionsand clarify issues that | had confusion with. This meeting was in many

cases the last time | would have the opportunity to see my participant in person.

The interview was arranged at a time that was most suitable for the participant. |

attempted to hold the interview in an environment that was comfortable and where | was able to

provide refreshments. Predominantly interviews were held in the parti@giganth o me or my

homeand lasted anywhere frointo 3 hours Ontheoccasios when it was not possible to be in

our home | arranged private study rooms within the library at Waikato or Otago universities or

within the participarts office at their placef employment. | used both a video camera on

a

tripod and adictaphoneto record the interview. During this time | asked participants questions

that | may havenotedon the final review of their collective tapes, invited them to add to t

he

dialogue of tleir diaries and talked about ideas that were common amongst the diaries. Themes

like survival and sacrifice were coming through early on as significant emotions in their

experiences. At the end of the final intervjgarticipants were provided with a copy of all of

their video diaries and given a gift as a token of thanks for their involvement in this project.

My Reflection

Initially | had not wanted to transcribe the video diaries. | had hoped that the research

would be able to be presented in a documentary style film. , Ihnfeltevey that much of the
content of participantds | ives that was

be shara with an audience that | did not know atigt showing ofasting images that they may

shar e

not want in the permanence of the public sphere. | found that working through footage|can be

an extremely slow process and | realised that | needed to have their words on paper so

that |

could grow more familiar with their wds and their experiences. Transcribing allowed me to

relive their experiences intimately and | was so familiar with their diaries that | could recall

experiences relevant to myoject whenever | needed to.
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Finding Consumer Acculturation

The knowledgegathered from participants in this research was achieved through video
diaries and irdepth interviews. | understood that | would find aspects of consumption and
adaptation to New Zealand society within the everyday experiences of participants. Hdwever
was not sure exactly what this would look likie. looking at aspects of consumer acculturation
| needed to take a step back and look at the wider picture. With little research undertaken on
Pacific consumers in New Zealagridvas not sure where sgtef acculturation would occur. So
rather than limiting participants to consumption venues, (like a marketplacegpecific
activities(like cultural events)l broadened their opportunities for capturing consumption in the
everyday.

Capturing everydya experiences of consumption prowvidne opportunity forevealing
hidden processes of consumer accultareédnd the power implicit within the consumer lifestyle.

In this manner Wwasable to view sites ofansumer acculturation occurringthin the hane

within social activities within cutural events social occasionsand people and relationships.

What | found waghat participants were acculturating as consumers not as one easy to segment
strategy, i.e., solely through integration or assimilator,through an interweaving efrategies

Being able to capture a broad array of consumption practices was advantageous in learning more
about the Pacific consumer experience. | began to observe the hegenesemnt inthe burden

of consumption as a means to becoming part of the new country and cuhiisé still

maintainng links to the past

Seeking Meanings
Finding meaning and insight within participant diaries was a journey. Initially it was

difficult to ascerain patterns and structures within the diarié®wever | found that the more |
became acquainted with the diaries, the more | could quickly reference a scene in my mind from
completed diaries and use those insights as the startalfection or groupof narratives. |
realised early on that | had multiple layers of experience to decipher. Primhardyg hoping to

see manifestans of consumer acculturaticnways in which each individual was adaptitag
rejecting, adoptingNew Zealand culture thugh their consumption experiences. Secaontly

was seeking to reify hegemonic discourse within the diaries. Although these were not mutually
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exclusive categories, it was necessary to view the diaries and interviews and read the transcripts,
developing afamiliarisation with the eactpar t i ci pant 6s experiences
consumer acculturation Existing literatue identified various manifestations of consumer
acculturation expressed throughanges inbehavioual patterns e.g., in ways apeaking,
dressing, or eating; cultural identity arxpesssion of this (Berry, 2003¢culturative stres§.e.
uncertainty, anxiousness, depression) ,(®beske, & Sales2002 Berry, 2003 which @n

happen internally to the individual (psychologicat)tbe sociocultural (e.g.in competence in

the activities of daily intercultural living) (Pefaloza, 198@rry, 2003; as ocial constraints on
behaviour (e.g, norms, opportunities, discrimination) (Berry, 2003; @h al., 2002); &
active/passivecopes (Berry, 2003 ,p. 32; Junet al.,1993) of change and adaptation throughout

the consumer acculturative proceShese manifestations were what | started looking for in the
diaries.
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Analysis to Interpretation

Figure 11: Charting the Analysis through to Interpretation |

View diary tapes weekly as Contrast participant

they are completed by experiences with others as
participant. Write down they become available.
notes and questions/ Review all video diaries of
comments for the participant as they finish
participant to reflect on in and consider emerging
the following week's themes, questions.
recordings.

Collaborate and
reflect on iterations
with participant
during final interview.
Consider alternative
assessment.

Transcribe diaries and
interviews. Get familiar
with the individual
experiences. Begin to
Eroup iterations,
seeking out
contradictions and

Continue to revise
groupings of
namatives to

constnuct stonylines.

Review diaries to

ensure broader
context. Integrate my
interpretation.

Analysis began with a search f@petitionwithin the transcripts. @ntinual reflection o
the gathered knowledggasundertaken. Thiseflectionwas focusedn searching for images
and metaphors thaeoriened the familiar and fram#both the consumer and consumptiora
new light (Thomas, 1993)] began to see contradictiomgthin participant® experiences as |
rendered stories down fmssagesf their life. Thesepassagesvere tentatively growgd into
At hemesd so they could be discussed heit h
input | was steered away from, wasdirected tg alternative insights and perspectivestbe

gathered themes. Through tlesllaborativesearch for maning five storylines were developed
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that focused on the experiences of Pacific people ardiwed following premigration
expectations; expectations and the reality of family in New Zealand; becoming an individual;
focusing on consumptio@nd, maintainingculture through obligation. The individuphssages
became parts of a whole in the storylines and then laterptoeyded an insight into the bigger

pictureof consumption meaning.

The process of analys{§igure 11) started from the moment that | ked up the first
w e e ldiarg recordingsdrom each participant. | was framing thekperiences in relation to
other diaries, collected literature and contemporary social concerns. This was a tentative period
where | was attempting to build up awareness of iterations, contradictions, anomalies, and
remove my own biases. | was also workaigsely with each individual to seek cuis or her
reflections and understandings of a given event or attitudehéhat shemay have had. My
interpretation of their diariesalthough churning alongside the analysisas evolving with
participart insight and opinion. Hheir interpretation was a regular component of my weekly
feedback and communication with them. My interpretatioerefore does not standlone It is
shaped by participants and their families/friemd® also offer their insight it events both on

and off camera.

Collaboration or partnership in the analysis and interpretation stages wg@ngn
Participants were analyg) their own experiences both within meetings and during diary entries.
Sometimes they were with others, soimets they were by themselves. Each situation provided
differert ways of sharing or reflectingarticularly if they included family or friendseflections.
Participants would explain or interpret their recordings and could ultimately change their
percepion of a given event depending on how-d@pth their introspection became.
Simultaneouslyl would become involved in the process of review and ask additiuestions
around topics. These additional questiasetypically a source of a complete dyagntry that
wandered in and out of my questions, to new areas of understanding and providing new areas for
questions. This mulilayered analysis enhanced particigadand my own insight into

participans fives and brought about a new levelimtiegrity.

To highlight the input of participants to this researchave presentedllgparticipant
words in italics In this mannerthe reader is clear whose voice is presented (even when | am

interpreting their words). The representation of participant yagelifferentiated from my own
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words is alignedtomgnet hod ol ogi c a lcriticalb. d ant attempting tbd balancegthe i
written component of my thesis and am acknowledging when | am taking participant shared
knowledge and inputting my own persomaderpretation on it. Participanttexts (stories and
passaged)ave been edited, where necesssrymprove readabilitfe.g., removal of repetition,

or superfluous transitional wordg)ut nothing that altered the original context of their narration

was removed or changed.

In Conclusion

Video diaries provide an opportunity to capture the daily processes of consumption. It
offered participants an opportunity to reveal descriptions of their experiences at their own pace
and under their own directionAt times video diaries were emotionally drainingarticularly
when | was tyen a family secret, or learnt hurtful experiences that my participants or their
family members had encountered. But this was always a rewarding process, especially when |
realised that a participant had changed, or was left seeing something in a diftgremtfrom a
different perspectivenlthe procesd noticed that | too had changed. | was looking more into
my own experiences and reflecting on situations in my own life that would have previously
passed without much thought. | could see the insigdgs asking my participants to share was

also what | was finding myself sharing with them.

Figure 12: Sharing my family and myself with my friend and participant (Charis)
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5. MEETING THE PARTICIPANTS

All participants had unique journeys to New Zealdtolwever, there were similarities in
many of the motivations for their travel to New Zealardost participantsmigraied to New
Zealand to bettetheir educationor working opportunitiesRarely was the ded@ to move to
New Zealand made in isolati@md oppositiorirom theirwider family. Family was a significant
driver in each of the journeys to New Zealand. For each of the participants in this study, New
Zealand came to mean something. The followingspges are these meanings of New Zealand,
the promise of what it could be and the hopes that many held in anticipation of airival.

introducing my participants | looked to share what New Zealand means to them.
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Cook Islands

Ruth

Figure 122 Reminds me of home (Ruth)

I 6m from the Cook Islands and Samoa, and
New Guinea so that makes our two childre
been in New Zealand since December 2006. We immigrated here

from Papua New Guinea because my husbara student now at the

University of Otago | think long term according to our plans we

would like to actually keep a house in New Zealand for me and the

kids because ités a bit dangerous | iving
children there and just livinghere as a woman.So yeah New

Zeal andbébs the place to be for us right n
Which is funny cause |1 d&m a New Zeal and ci
l'ived here. Al l Cook I slanders are New

spent most afy life in the Cook Islands in any event.
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